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I hope that this article will help relieve citizen
concerns related to the recent house fire that
occurred on February 18, 2008.

First, let me hasten to say that whenever large
fires occur, there are often many bystanders
that watch the progression of the fire and
the firefighters as they attempt to bring the
situation under control. This can often lead to
misunderstandings and misinterpretations of
the events as they unfold. Understanding that
fact, as Fire Chief I normally take some time to
gather the bystanders in a group to explain our
procedures and why the firefighters do the things
they do during the fire. I must apologize for not
taking the time to explain these important aspects
of firefighting at this particular fire. I don’t know
why I did not do so on that day — I just didn’t.
This usually takes the guesswork out of people’s
minds as to what was going on and why things
worked out the way they did.

Clarification: Water is all-important when
fighting fires that involve structures such as
homes. The Pembrooke subdivision has a
minimum size of 6-inch waterlines throughout.
Some of the lines entering the subdivision are
more arterial in nature and therefore larger than
6 inch. The waterlines in Pembrooke are more
than adequate for firefighting operations.

Upon receiving the call in our 9-1-1
Communications Center (CC), the first caller
stated that there was “fire coming out of the
garage” at the home. A simultaneous second
caller stated that the “whole garage was on fire at
...” (the address). Let me say two things about the
situation thus far: 1) these callers were neighbors
—no one was home at the house that was on fire.
This gave the fire an enormous head start. 2) If
there was already that much fire within the home,
there was already much damage — damage that
eliminates or drastically reduces the possibility of
a good outcome for the building. Several callers

FIRE CHIEF

stated that the whole garage was on fire. That the
two-car garage door was already gone is indicated
by this statement. This information also indicates
to those that know fire behavior that much of the
interior of the home is already burning.

The Fire Marshal was the first on scene with
size-up in which he stated, “The garage is
fully involved with fire and the attic is heavily
involved.” When fire progressively moves
from “contents” of the building to “structural
components” of the building (wall studs, rafters,
etc.), then it takes much more firefighting effort
and time to gain control of the fire. Such is the
case here. The first arriving fire engine had a 5-7
minute response time. This fire crew had water
flowing within 2-3 minutes after arrival. They set
a “blitzfire” device at the entrance to the garage
and also attacked the fire with a hose line. A
blitzfire is an unmanned master-stream device
capable of delivering large quantities of water. At
this point, let me hasten to say that a fire of this
size is not a one-engine/one-crew fire. As you
will remember, there were multiple fire crews
and trucks utilized. This is a normal response.
Additional crews/engines did not have to be
called until the incident commander decided to
go to a second alarm. Our normal response for an
initial call to a structure fire is six fire companies
(includes engines, ladder-trucks, and crews for
each). Since they are coming from other fire
districts, they obviously will not all arrive at the
same time. But, they are all called at the same
time — the time of the initial call-out. Additional
alarms are often called for reinforcement and to
aid in relieving initial fire crews as they tire.

You may have noticed the aerial devices (water
streams from elevated ladder-trucks) — these
are also master-stream devices. I mentioned
the blitzfire earlier as a master-stream device.
A deck-gun is usually mounted on top of a fire

(Continued on page 2)

April 2008

THANK YOU
NEIGHBORS!

To all of our wonderful friends
and neighbors in Woodland
Hills!

We would like to thank
everyone for rallying around us
during our devastating loss to
house fire.

We wish to express our sincere
gratitude for the incredibly
selfless desire to help us get back
on our feet by donating food,
clothing, toiletries, paper goods,
money, gift cards and of course,
bathroom privileges. All of you
have given us incredible courage
to continue to move forward in
our recovery. Thank you!

Presently, we have found
refuge in a small furnished
Bedford apartment but we hope
that you will continue to see us
in the neighborhood.

Gratefully,

The Fisher family

- D

Don't want to wait for
the mail?

View the Woodland
Hills Homeowner's
Association
Newsletter
on the 1% day of each
month at
www.PEELinc.com

\ J
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Woodland Hills
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................................................................. Don Young
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...................................... Darlene Page

817-498-8278
........................................... Louie Sullins
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Newsletter Editor ............cccoocvviiiiiiniiiniinee Helen Harvey
........................................... 817-267-5278, helenharvey@att.net
Social Comm. Chairperson ........................... Christie Kimball

.......................... 214-435-2295, christiekimbell@proplanit.com
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Lynn Bryant..................... 817-233-5382, lynnb@lwbc.com
Zack Bryant .... 817-233-6565, zack.bryant@Ipl.com
Bob Bush................. 817-283-2742, bbush2@sbcglobal.net
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Peel, Inc....ccvvvvvviveiieeeen, www.PEELinc.com, 888-687-6444
Advertising............ advertising@PEELinc.com, 888-687-6444
Classified Ads

Personal classifieds (one time sell items, such as a used bike...)
run at no charge to Woodland Hills residents, limit 30 words,
please e-mail helenharvey@att.net

Business classifieds (offering a service or product line for profit)
are $50, limit 40 words, please contact Peel, Inc. Sales Office
at 888-687-6444 or advertising@PEELinc.com.

DISCLAIMER: Articles and ads in this newsletter express the opinions of their
authors and do not necessarily reflect the opinions of Peel, Inc. or its employees.
Peel, Inc. is not responsible for the accuracy of any facts stated in articles submitted
by others. The publisher also assumes no responsibility for the advertising content
with this publication. All warranties and representations made in the advertising
content are solely that of the advertiser and any such claims regarding its content
should be taken up with the advertiser.

* The publisher assumes no liability with regard to its advertisers for misprints or
failure to place advertising in this publication except for the actual cost of such
advertising.

* Although every effort is taken to avoid mistakes and/or misprints, the publisher
assumes no responsibility for any errors of information or typographical mistakes,
except as limited to the cost of advertising as stated above or in the case of
misinformation, a printed retraction/correction.

* Under no circumstances shall the publisher be held liable for incidental or
consequential damages, inconvenience, loss of business or services, or any other
liabilities from failure to publish, or from failure to publish in a timely manner,
except as limited to liabilities stated above.

Fire Chief- (Continued from Cover Page)
engine (not a ladder-truck) and it also is a master-stream device.

After the initial attack crew tried to make an offensive attack (going
inside the building to attack the fire), any headway they were making
was thwarted by the fact that the roof began to collapse. This is an
extremely dangerous situation for firefighters and an evacuation of the
building was ordered. This is when our tactics had to change from
an offensive attack to a defensive attack (attack with water streams
from outside the building). It’s a time that incident commanders do
not like, because they know that there is extensively more damage
caused by the defensive attack. It is similar to a retreat. Yet, the
possibility of losing firefighter lives during building collapse is of
paramount importance. We will risk our lives to save another life or
make a rescue. We will take serious risks to protect property, but we
will not risk firefighter lives unnecessarily to save property.

The water supply issue was probably misunderstood some time
after initiation of the defensive tactic. I mentioned “master-streams”
carlier. We were flowing three master-streams at the same time. As
long as the water system can handle it, we will flow whatever amount
of water we need to bring the fire under control. We were able to flow
these three master-streams without damage to the system. However,
when we elected to put a forth stream in place from the ladder-truck
in front of the structure; we knew the water would have to come
from another hydrant. These facts were stated between companies
and over the radio. This is probably the point at which bystanders
thought we had water problems. Not so, but I can see where the lay
person could get that impression from the vernacular used in the heat
of battle on the fire-ground. We were using all the water from the
original hydrant, but that is normal. And, as I said, why wouldn’t
we use every drop possible to control the fire? Normal procedure is
to use multiple hydrants for additional fire streams.

I believe some people are concerned about the number of large
fires occurring in Woodland Hills. Statistically, there are not an
unusual number of fires for your subdivision. In fact, the number
is very small. One thing to remember though, as buildings age, they
become more vulnerable to fire. One major issue that has changed
for the better — there is a significant reduction in the number of wood
shingled homes.

I hope this clears up any misunderstandings as stated at the
beginning of the article. However, if I have missed something you
were wondering about, or if you have any further questions, [ am at

your disposal.
F ™ "= an o EE B B B Em

[ Woodland Hills Homeowner [

Association Email Address

The Woodland Hills HOA has established an email box at I
hoa woodlandhills@yahoo.com. Since the newsletter comes
out only once a month, we needed a way to communicate I
more frequently with the neighborhood. Please feel free to
email the HOA with any questions you might have, feedback,
or concerns. In addition, if you just want to know what is I
happening, send an email with Update in the subject line and
an automated response will go out with all of the latest HOA
news. This should help tide us over between newsletters.

2
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The value of your Real Estate Agent

‘What you get

1. Professional representation with the legally mandated fiduciary
responsibility to place the interest of the owner first and disclose to the
owner any information known to the agent that may benefit the owner.
Reduce sellers liability by acting as their agent in a transaction.

Obtain the best price in the shortest time in the prevailing market.
Professional market plan to reach the majority of available buyers.
Proven negotiating skills

Knowing and networking with other Realtors who have buyers.
Navigating thru the option period and negotiating repairs.

Follow up with buyers mortgage, insurance, and title company to identify
early and overcome problems on the buyers side.

9. Experience to insure a successful closing.

PN VAW

Although commissions are negotiable, 3% will go to the Broker bringing the
buyer and the remainder goes to the listing broker shared with your listing
agent. It does not take any special skill, training, or experience to be the
cheapest agent on the block. It takes experience, perseverance, and money to
_properly market a home. The effort should result in a better price for your
home offsetting some, if not all, the commission. The cost to market your home
is paid directly by YOUR AGENT, not his/her broker. Remember, you pay
NO commission unless your agent gets a price acceptable to you and your
home successfully closes. Also, time is money.....for every month your home

is on the market and does not sell, it will cost you the interest, taxes and
insurance you accrue.

“The Moberly Team Difference” jmoberfy@airmailnet
817-313-7263 The best price in the shortest time www.moberlyteam.com
817-942-1209  Average days on market in Woodland Hills

for our (istings is 27 days.
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SALON = DAY SPA

SPRING

PURCHASE ONLINE AT terraceretreat.com
Gift Certificates ¢ Spa Packages

Southlake

Terrace Retreat Aveda Salon -
219 Grand Avenue - Southlake, TX 76092 - 817.442.0800

Terrace Retreat Spa -
1422 Main Street, Suite 263 - Southlake, TX 76092 - 817.442.0800

Terrace Retreat Spa at the Hilton -
1400 Plaza Place - Southlake, Texas 76092 - 817.442.0022

Colleyville
5201 Colleyville Boulevard - Colleyville, TX 76034 - 817.788.0800

®

- - — — "N v — e - WA d
SPRING €F@) RENEWAL 2008

www.TerraceRetreat.com

RENEWAL

Value $185
Expires April 30, 2008

Just in Time for Spring
Laser Hair Removal - Any Area
Purchase 2 Treatments - Get 2 Free!

Massages
Enjoy and discover the benefits of massage
and body treatments. Improve circulation, ease
muscle tfension and increase flexibility while
bringing balance to the body. Allow our
Professional and Knowledgeable Massage staff
to recommend a variety of Spa Therapies.

Skin Care
We offer a wide variety of Facial Treatments
designed for all ages and skin conditions.
Whether your skin is oily, dry, combination or
sensitive, your Skin Care Specialist will
determine your individual needs.

Nail Care ¢ Body Treatments ¢ Hair Care
Makeup Artistry « Waxing ¢ Spa Packages

W
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“Woodland ‘Hills

WHHA GARAGE SALE!!
Saturday, April 19th
8:00am - Noon

Our semi-annual garage sale is upon us! The date is
Saturday, April 19" from 8am to noon. We will be posting
signs at all entrances to Woodland Hills and also posting the
garage sale in “Craig’s List”.

We hope to get this information out to everyone faster than
the newsletter via our WHHA Block Captains. If you do
not have a Block Captain, perhaps now is the time to think
about volunteering just a small amount of time to help fill
the Block Captain positions. We need more to meet the city
requirements for “model neighborhood” status — which of
course, helps to maintain and increase our property values for
the neighborhood.

The next garage sale will be in late September timeframe.
So, if we’ve missed you this time, start your attic and closet
cleaning now for the next round!

Neighbor News
We would like to publish YOUR news too! If you would like to
announce births, graduations, weddings, military deployment, milita;
return and such type of news, please send a note to
@ We’d love to share the stories of the people who make up our
community.

Is Your Yard
Full of It?

FREE
WEEK!

With your 1st
month

1.800.DoodyCalls

Neighborhood Outreach
Many thanks to those of you who contributed to the assistance
fund for the Fisher family. We are still collecting for
gift cards and continue to deliver to the Fisher family
as donations are received. Over $300 was raised
last month to assist the family. Please
contact Janeece Garlish or Janet Balke to ¢ D ank
contribute.

Recent Improvements

We would like to keep you apprised of the small things you may
not notice as you drive through our neighborhood.

Recently, all the wrought iron fences were sanded and repainted.
This is a lengthy, tedious process but now the fences look much fresher
and well maintained. The final stretch of fence to be painted is along
the bridge span, which was delayed to allow for fence repairs before
painting.

Also, the well pump in the pond/park area has been fixed. The
creek pump is pending repair and the timer for the fountain is being
reset.

Finally, the brick columns on Martin Parkway have been repaired
and The Lawn Firm is scheduled to clean up branches and debris in
the park.

.;

Keller Premler

Window Cleaning Service
817-480-3215

All work done by the business owner, John Reed

Springtime is the prime opportunity
for window cleaning

Windows will be spotlessly cleaned,
done on schedule and...
at an affordable budget conscious price!

Copyright © 2008 Peel, Inc.
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Landscape -

April 2008

Submitted by Ron Kerwin

Frost possibilities are gone. It is time to get outside and plant those
flowers and vegetables. Everybody that enjoys yard work loves this
month. The temperatures are moderate, the sun feels warm on your
face, the grass has turned green again, & the bulbs are blooming. It
just smells like spring outside. Avoid the big crowds at the nurseries
by shopping after work some evening. The weekend warriors will
be out in force and long lines in the garden centers inevitable.

How careful do you need to be when selecting Contractors to work
on your property or your home? Do you trust the Company to be on
your property and not take your belongings? If you know they are
an established Company that is easy to find, you know they have a
lot to lose if there is anything taken. They will be wasting a lot of
advertising money and their reputation if not trustworthy and reliable.
Equipment can throw objects for quite a distance and at great speed.
If, God forbid, a neighbor or passerby is hurt by the workers on your
property, who will get sued? Will the injured party sue the Contractor,
or you?? If the Contractor has insurance, it will be them. If they do
not have insurance, it could be you. The company working without
insurance, without training, without earned credentials, and not paying
taxes to the Government or the State can provide a cheaper service
without doubt. In 2002, the State of Texas got into the Landscape
business. Companies operating legally have to charge you State

Sales Tax on ANY labor or materials for your property. As with most
things in life, you can choose to hire a company that operates legally,
a Company with insurance or take your chances, save a few bucks,
and hire a Company that is not established, with little to lose if there
are problems and no insurance if there is a major problem. It is up to
you to roll the dice or play it safe.

You may be facing new things in your lawns and gardens and

have questions. A great source for answers is the Texas Cooperative
Extension Office in downtown Ft Worth.
The office is staffed with volunteer Tarrant County Master Gardeners.
They have available to them the recourses of Texas A&M. They have
volumes of publications ranging in subject matter from a to z (you
would be surprised). They will be happy to send you these publications
at no charge. You can reach them at 817-884-1944.

When you begin cutting your lawn grass, remember you want to cut
it frequently enough to just remove 1/3 of the blade with each cut. If
you let it get too long between cuttings, you will actually do damage
to the grass. Make sure you have sharp mower blades to get the best
look and do as little damage as possible to the grass blades. Be safety
conscious when working outside. The weed eater and mower will
throw objects a long distance and at a high speeds. If people come
around, it is best to just stop and wait for them to pass.

GOLF erc:

a golf store for women & men

We may look the same on the outside, but inside we

have a brand new look! Under new management, we've
remodeled the store and now carry a variety of women'’s
apparel, including: Jamie Sadock, EP Pro, Lija Sport,
Haley, Lily’s of Beverly Hills, IzodG, Aphira and
Isisport.

We also have shoes, accessories and equipment for
women golfers.

Other services:

eFull-service repair shop with quick turnaround and
expert repair

eHitting bay with state-of-the-art swing analysis
software (P3Pro and Vector)

oClub fittings

eSwing analysis

el essons

eand much more!

Bring this ad in and receive $20 off your purchase
of $100 or more, plus a FREE sleeve of balls* (no
purchase necessary). Expires May 1, 2008.

*while supplies last, can not be combined with another discount.

GOLF ETC. of SOUTHLAKE

480 West Southlake Blvd #111
Southlake TX 76092

817.416.5886
www.gesouthlake.com
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What's Happening

What's Happening
in Woodland Hills?

_ with The Team?
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% 4 Properties Cuttently Listed For Sale
Average List Price - 483,925

Average%’rice Per Sq.F't. - §123.20
Average Days on Market - 111

% 1 Property Curtently Under Contract
Avera%: List Price - $389,500

* #1 Producing Team in Grapevine-Colleyville ISD

% Ovet 1300 Homes Sold Average Price Per Sq.Ft. - §129.10
X Ove §275 Million Sold in Residential Real Estate Average Days on Market - 4
X OvertSCYegrs Combined Real Estatc Experience % 6 Properties Sold in the Last 6 Months
ertified Luxury Home Specialists Averave List Price - $475.767
X Certified Buyer & Seller Specialists Average%’rice Per Sa.Ft. - $’1 21.76
* Out Setvice and Expertise is YOUR Benefit Avetage Days on Market - 55

(As of 3/13/08)

The Minteer Team Sells a Home Every 3.25 Days...
Do You Want Yours To Be NEXT??
Call Today 817-481-8890

Chris Minteer,
9 yeat
THE MINTEER TEAM Woodland Hills Resident

817.481.8890

Keller Williams Realty
info@minteerteam.com
WWW.MINTEERITEAM.COM

Each Office Independently Owned and Operated.

.

INTEER
TEAM

REAL EsTATE WITH RESULTS
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Woodland Hills

Long Term Care: Something to Think About

Submitted by Rich Keith

A recent Long Term Care National Poll revealed what people are
thinking and doing about long term care. Genworth Financial reports
from this poll that many people believe long term care is only for the
very old and therefore are prone to ignoring the issues. But what are
the important things to know about long term care?

The bottom line: Americans are not planning for possible long term
care needs but are concerned about how they will pay for it. The vast
majority of Americans are not prepared for the costs of long term
care:

e Nearly 6 in 10 Americans (59% of survey respondents) are worried
about being able to pay for long term care for themselves.

e 75% (3 out of 4) have made no preparations for their own or a
loved one’s long term care needs in case it is needed.

*  Even if it meant saving $25,000 a year, only 9% of respondents
said they would place a loved one in a nursing home in another
part of the state or in a neighboring state.

But the possibility of developing Alzheimer’s disease motivates
people to plan for LTC. 72% of respondents said that the possibility
of developing Alzheimer’s disease or another form of dementia is an
important motivating factor in planning for long term care.

*  The growing incidence of Alzheimer's disease is a motivating
factor for long term care planning, especially for senior citizens.
When informed of a new report that found Alzheimer's disease

prevalence has increased 10% in the last few years and that
someone in America is diagnosed every 72 seconds, roughly half
(49%) of survey respondents age 65 or older said the disease was
a VERY important motivating factor in planning for long term
care. In comparison, only 24% of seniors who were not informed
of the recent Alzheimer's disease report were very concerned
about being able to pay for long term care.
Consumers incorrectly believe the federal government or their health
insurance will pay for their long term care needs
e Almost half of survey respondents (44%) incorrectly believe
that Medicare or their private health insurance will pay for their
long term care needs. Actually, health insurance and the federal
Medicare program do not generally cover long term care.

People would prefer long term care in their home

» If given the choice between care in a facility such as a nursing
home or an assisted living facility and care at home, 75% (3 out
of 4) of respondents would prefer care at home.

*  However, 43% of respondents incorrectly believe Medicare or
their health insurance will pay for a home health aide.

Survey Information: The survey was conducted March 25-27, 2007
by Public Opinion Strategies. The poll of 800 registered voters across
the country and has a margin of error of +3.46% in 95 out of 100
cases.

SparkPouierBank

We Challenge What You Pay For Electricity!
If SparkPowerBank isn’t your current electricity provider...
chances are you're paying too much!

I’'m Texas Energy Analyst Alan Lammey. Maybe you’ve heard me on the radio talking about the market forces
that drive energy prices. I'm here to tell you that you’re not stuck paying those high prices to big electric
companies anymore! Stop it.

Why pay more than you have to? Those days are over!

Why would you want to go with an electric provider that charges you more, when you can go to
www.sparkpowerbank.com and pay far less for the same electricity?
Make sense? Sign up on-line today!

Please choose "Newsletter Ad" as your referral on the SparkPowerBank.com website.

www.sparkpowerbank.com
By Spark  Emergy
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Colleyville Economic Development

City Economic Development Manager Scott Welmaker indicates
that there is new life coming to the Colleyville Blvd and Glade Road
area.

Worthington National Bank has purchased the 10,000 square foot
for Eckerd Pharmacy at the intersection of these two roads. A former
Taco Bell restaurant in the area has also been purchased and will
open in the next few weeks as Peter’s Café, a New York-style pizza
shop.

Last but not least, look for a new Ace Hardware store to open in the
Vineyards Antique Mall. The Antique Mall remains, but will have a
smaller footprint.

Let’s welcome these new businesses and help contribute to the
economic development of our city.

Upcoming Events
*  Bunco: April 24"
*  Wine Tasting: May — Invitation will come out once dates

are finalized

Please contact Christie Kimball for additional details.

Advertising Information

Please support the businesses that advertise in the Woodland
Hills Community Newsletter. Their advertising dollars make it
possible for all Woodland Hills residents to receive the monthly
newsletter at no charge. No homeowners association funds are
used to produce or mail the newsletters. If you would like to
support the newsletter by advertising, please contact our sales
office at 888-687-6444 or advertising@PEELinc.com. The
advertising deadline is the 20th of each month for the following
month's newsletter.

At no time will any source be allowed to use the Woodland Hills
Community Newsletter contents, or loan said contents, to others in anyway,
shape or form, nor in any media, website, print, film, e-mail, electrostatic
copy, fax, or etc. for the purpose of solicitation, commercial use, or any use
for profit, political campaigns, or other self amplification, under penalty
of law without written or expressed permission from the Woodland Hills
Association and Peel, Inc. The information in the newsletter is exclusively
for the private use of Woodland Hills residents only.

Advertise
Your Business Here

888-687-6444

Sudoku

The challenge is to fill every row across, every column down, and every
3x3 box with the digits 1 through 9. Each 1 through 9 digit must appear
only once in each row across, each column down, and each 3x3 box.

* Solution at www.peelinc.com © 2006. Feature Exchange
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Woodland Hills

branng's Gole Slaw

Y5 cup mayonnaise Y4 cup sugar
1 tsp. salt Y5 tsp. celery seed
2 tbs. vinegar 5 head cabbage, shredded

Mix mayonnaise, sugar, salt, vinegar, & celery seed.
(May want to adjust to taste.)

Shred cabbage. Mix with dressing.

Is better make several hours ahead.

If you would like to submit YOUR recipe
email it to articles@peelinc.com.

Repairs o Installation e Garage Doors
and Openers

Call 817-329-4161

1803 Tarrant Lane #200, Colleyville, TX 76034
Service e Repair e Installation
Parts e Garage Doors e Openers
Residential and Commercial

Broken Springs Replaced

;‘:\.1_,"#
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SAME DAY RESPONSE!

Serving the Colleyville area for
over 15 years!

Kicking Kidney Stones:

Are at Risk and What Can Be Done?
Submitted by: Dr. Koushik Shaw

It’s a common condition that can cause uncommon pain. Kidney
stones can be as small as a grain of sand, the size of a pearl or even,
for an unlucky few, larger than a golf ball. No matter what their size,
kidney stones are considered to be one of the most uncomfortable of
urological disorders—just ask someone who’s passed one.

Every year, more than three million visits are made to health
care providers and more than half a million men and women end
up in the emergency room for problems related to kidney stones,
according to the National Kidney and Urologic Diseases Information
Clearinghouse.

Kidney stones are more prevalent in certain parts of the United
States—including Central Texas. “There is an area sometimes called
the “stone belt” that stretches from coast to coast along the mid- and
lower south states where kidney stone rates are higher,” says Dr.
Koushik Shaw, a board certified urologist with The Austin Diagnostic
Clinic. “There are many theories on why that is, including higher
temperatures or the possibility of higher mineral content in the water
supply.”

No matter where you live, kidney stones develop when waste
materials in the urine don’t completely dissolve. “Sometimes a stone
will stay in the kidney and you won’t even know it’s there,” says Dr.
Shaw. “Other times, it will travel from the kidney and travel down
the ureter, the tube that carries urine from the kidney to the bladder.
Eventually, it may come out when you urinate.”

But a stone can cause intense pain as it moves into the bladder.
Sometimes it can get stuck as it travels. “The most common symptom
of a kidney stone is sharp pain in the back, side or in the lower
abdomen,” explains Dr. Shaw. “Other signs of a stone include nausea
and vomiting, blood in the urine, cloudy urine, the need to urinate
more often, and fever and chills.”

Despite the discomfort—for which doctors can prescribe pain
medication—many stones can pass through your body if you stay
adequately hydrated. If the stone doesn’t pass promptly, or causes
severe pain or an infection, your doctor may recommend medical
treatment.

“Not too long ago, open surgery was a major option for removing
kidney stones,” says Dr. Shaw. “Today, there are new, less invasive
methods that can be performed in an outpatient setting. Your doctor
will choose a treatment after considering the size of your stone, the
stone’s location and any medical conditions you might have.”

If you’ve had a kidney stone, you may develop them again. Know
your family history as well; if someone in your family has had
stones, you’re more likely to form them and should take steps toward
prevention.

“If you want to avoid any type of kidney stone, the best thing you
can do is drink water and lots of it,” says Dr. Shaw. “Drink six to
eight full glasses each day. Drinking lemonade can also be helpful
because it has high levels of citrate, which is a powerful reducer of
stone formation. Stay as active as possible and eat a healthy, balanced
diet as well.”
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If the compressor ever fails, Amana® will supply

With this warranty, you may never need to buy
another air conditioner.

Heating & Air Conditioning

an a{;C

LASTS AND LASTS AND LASTS.

It's the best warranty in the home comfort industry.

new air conditioner to the original registered owner.*

a
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UNIT REPLACEMENT
EVMLTE D)
WARRANTY,

NUUUURINNANNAARNARNA NN AN NN

6" of Free Insulation

100% Satisfaction Guarantee
or Your Money Back

2007 Customer Service Award Winner —
Keller Chamber of Commerce

Cash Discounts & Financing to
Fit Any Budget

*Restrictions apply, ask your Dealer for full details. Online registration required within 60 days of
of Maytag Corporation and is used under license to Goodman Company L.P. Allrights reserved.

SAVE-ATHON SALE

AMANA HIGH EFFICIENCY 16 OR 18 SEER SYSTEM

SOUTHWEST

AIR CONDITIONING & PLUMBING, INC.
www.southwest-ac.com

817-379-6115

4576 Keller Hicks Rd., Keller, TX 76248

installation. For full warranty information, visit www.amana-hac.com. Amana is a trademark
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Not Available Online
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“Woodland ‘Hills

Texas Events - April

19-May 11—DALLAS: Dallas Roars! Enjoy music, contests,
storytellers, family activities and more. Weekends. Dallas Zoo. www.
dallasroars.com 214/670-5656

19-Jun. 8—DALLAS: Butterflies Get an up close view of the life cycle
of butterflies. Become immersed in a garden of living jewels while
touring this limited engagement exhibit. Dallas Zoo. 214/670-5656
20-27—IRVING: EDS Byron Nelson Championship Four Seasons
Resort & Club Las Colinas at Dallas in Irving. www.byronnelson.
pgatour.com 214/742-3896

22—DALLAS: Allegro Guitar Society of Dallas Series Presents
Roland Dyens, France Begins at 7:30 p.m. Latino Cultural Center.
214/670-3320

24—DALLAS: Sunlight Presents a panel discussion and concert
celebrating the creative expression of light in visual and musical
works of art. Begins at 7:30 p.m. Dallas Museum of Art, 1717 N.
Harwood St. www.artsdistrictchorale.org 214/942-5085
25-27—DENTON: 28th Annual Denton Arts & Jazz Festival More
than 2,000 professionals and amateurs perform on six stages, and
community and school groups present a wide variety of dance,
choral, storytelling and theatre performances. Fine arts and craftsmen
demonstrate, exhibit and sell their creations. Includes a Children’s
Art Tent, clowns and more. Quakertown Park. www.dentonjazzfest.
com 940/565-0931

ADVERTISE HERE
888-687-6444

www.PEELinc.com

25-27—MCKINNEY: Little Shop of Horrors McKinney Performing
Arts Center. www.mckinneyperformingartscenter.org
26-27—MCKINNEY: Green Living Family Festival Learn about
conservation, recycling and other green-friendly activities and life
practices. Held in conjunction with the museum’s annual heirloom
plant sale. The Heard Natural Science Museum & Wildlife Sanctuary,
1 Nature Place. www.heardmuseum.org 972/562-5566

29-May 11-—DALLAS: Whistle Down the Wind A girl growing up
in the Deep South in the 1950s discovers a mysterious man hiding
out in a barn. She and the town’s other children vow to protect the
stranger from the world that waits outside. Music Hall at Fair Park.
www.dallassummermusicals.org 214/217-1536

30—DALLAS: Honus & Me Story travels back in time to the seventh
game of the World Series where baseball legend Honus helps Joe
Stoshack boost his self esteem and gain confidence in his ability to
play baseball. Begins at 7:30 p.m. Studio Theater, Rosewood Center
for Family Arts. 214/740-0051

30—IRVING: Music from Another Place & Time Presented by Lone
Star Youth Orchestra. Begins at 7 p.m. Carpenter Performance Hall,
3333 N. MacArthur Blvd. www.irvingartscenter.com

Texas Events has been published with the permission of the Texas Department of
Transportation. All events are taken in part from the Texas Events Calendar. All dates
for events were correct at the time of publication and are subject to change.

. Wi
JENCO IRRIGATION e

“Do It Right The First Time”
Serving Tarrant County For Over 30 Years.

Repair Specialists Sprinkler Installations

* Controller Problems -+ §yrface & French Drains
* Valve Failures —, goyiiow Tocter BPA915

* Wiring Problems , , )
» Valve Locating * Senior & Disabled Discount

Reduced Prices on Off-Season Installations (October - February)
www.jencoirr.com

D)

ACCREDITED
BUSINESS

=

Rawdsmo Hunter m

817-485-9221

6517 Smithfield Rd.
LIC. #3339

10% OFF

REPAIRS
Only with this ad. )
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Woodland Hills

Architectural Control Committee — Woodland Hills Homeowners’ Association

Request for Roof Project Approval

Name:

Property Address:

Telephone Home: Work: Mobile:
Project Start Date: Email:

(Note all sections must be filled in our your request will be rejected)

Roof Type: Manufacturer Warranty:
Shingle Weight: (Ibs.)
Laminated or Dimensional Shingles (circle one) “A” Fire Rating: Yes or No

Plywood Decking: 1/2” or 7/16” (circle one)

Roofing Company/Phone: Color:

Removal of old material and OSB installed as membrane underlay. May use CDX Plywood, no Wafer or
Particleboard. Minimum shingle weight preferred is 370 Ibs. Metal edging shall be installed and painted to

match fascia board trim. Please check references on roofing companies.

(min. 30 yrs)

Signature of Applicant Date of Submission

Date Received by ACC

ACC Approval Signature Date

Publishing community newsletters since 1991

1-888-687-6444 www.PEELinc.com

ACC Rejection Signature and Reason Date

Please return form to:
Podsednik & Company, PC
C/O Woodland Hills HOA
350 Westpark Way # 205
Euless, TX 76039
817-545-9912  (fax)

Peel, Inc.

Amy White

Sales Representative

Support This

ok
Printing & Publishing | e’ Neighborhood
L1 Newsletter.

914-762-9057 Adbvertise your business

amy@peelinc.com

to your neighbors.
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Attention KIDS: Send Us Your Masterpiece!

Color the drawing below and mail the finished artwork to us at 203 W. Main Street, Ste. D, Pflugerville, TX 78660.
We will select the top few and post their artwork online at www.PEELInc.com. DUE: April 30th

Be sure to include the following so we can let you know!
Name:

(first name, lost initial)
Email Address: Age:

[This information will only be used to notify you or your parents if your artwork was selected.]

f \gé{”»d

Woodland Hills
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coLbweLL
BANKER B

RESIDENTIAL BROKERAGE
CBDFW.COM

« Over $90 Million in Homes Listed, Sold and Closed.
. Coldwell Banker’s International President’s Elite 2007—Top 2% Internationally

. D Magazine named Nancy one of DFW’s Best Realtors in 2006 & 2007,
& Fort Worth, Texas Magazine’s Best Realtors 2006 & 2007.

. Nancy ranked top tier 2% International Top Sales Agent nation wide.

. Custom Marketing & Advertising to “Showcase” Your Home to get top $$$$s in a
challenging market.

. Personal website NancyDennis.com linked directly to Google search.

“Tt doesn’t cost more to go First Class with Nancy Dennis.”

{ corower
W BanxerC

Nancy Dennis I _Associates
817-992-7889

S www.NancyDennis.com
Nancy.Dennis@cbdfw.com

COLDWELL BANKER

PREVIEWS

INTERNATIONAL

Reasons to List Your Home with Nancy:

Peel, Inc.

203 W. Main Street, Suite D

Pflugerville, Texas 78660

T Voice 888-687-6444

PRSRT STD
U.S. POSTAGE
PAID
PEEL, INC.

www.PEELinc.com

WD
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