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News For The Residents of Summerwood

Girl Scout
 Cookie Program

Girl Scout cookies are a familiar part of American culture. For 
more than 80 years, Girl Scouts, with the enthusiastic support of their 
families, have participated in the country’s premier entrepreneurial 
and economic literacy program. Cookies will be sold January 9 
through March 28, 2010. In February, troops will begin selling 
cookies at “Cookie Booths” outside neighborhood grocery stores.

Why buy Girl Scout cookies? Because your 
support:
•	H elps girls develop courage, confidence and character 
•	T eaches girls about teamwork, goal-setting and fiscal 

responsibility 
•	H elps troops raise funds for community service projects, troop 

activities and more 

Next time you hear, “Would you like to buy some Girl Scout 
cookies?” know that your support is developing future leaders who 
will make the world a better place!

Purchasing Girl Scout Cookies
Enjoy delicious Girl Scout Cookies and support a worthy cause! 

If you’ve been unable to purchase cookies from a Girl Scout in your 
area, call 1-888-GS-COOKIE to find a troop near you. Also, visit 
Cookie Finder to locate a “Cookie Booth” in your neighborhood.

Where does the money go?
All of the revenue earned through the Girl Scout cookie program 

benefits our community and Girl Scouts in San Jacinto Council. 
The volunteer board of directors determines how the Council’s share 
of the proceeds is spent. Among other things, at the Council level, 
proceeds are used to:

•	 maintain campsites 
•	 provide financial assistance to girls 
•	 offer training for adult volunteers 
•	 keep camp and program fees at a minimum 
•	 support special initiatives, such as offering Girl Scout programs 
in underprivileged communities like public housing facilities and 
detention centers 

(Continued on Page 2)

Found Chihuahua 
In Summerwood Community
Female, blond colored, 4 pounds, 

“senior” citizen.

Contact: Vivian Van Alstine 
281-458-1970
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EMERGENCY NUMBERS
Emergency Situations.......................................................911
Harris County Sheriff's Dept. (Dispatch) ....... 713-221-6000
	 Constable - Precinct 3.................................. 281-427-4791
Houston Fire Station #105.......... 14014 Lake Houston Pkwy
	 ........................................................Houston, Texas 77044
South Lake Houston EMS (Dispatch)............. 281-459-1277
Dead Animal Pick-Up (Precinct 1).................. 281-820-5151
Animal Control............................................... 281-999-3191
	 After Hours.................................................. 281-221-5000

UTILITY SERVICE NUMBERS
Public Utility Commission Consumer Hotline	888-782-8477
Summerwood Technologies............................. 281-225-1000
	 (Telephone, Cable, Alarm Monitoring)
AT&T............................................................. 800-288-2020
CenterPoint..................................................... 713-659-2111
Reliant Energy................................................. 713-207-7777
Municipal Utility District (MUD #342)......... 713-983-3602
	 24 Hour Service Number............................. 713-983-3604
Garbage Pick-Up (Republic Waste)................. 281-446-2030
	 (Pick up on Mon. & Thurs - Garbage must be out by 7 a.m.)

SUMMERWOOD MARKETING
Summerwood New Home Center................... 281-225-1111
	 14111 Summerwood Lakes Drive; Houston, TX 77044

SCHOOLS
Summerwood Elementary............................... 281-641-3000
POST OFFICE
Post Office...................................................... 713-631-2098
	 9604 Mesa Drive; Houston, TX 77078

LAKEWOOD CRUSADERS
New Beginnings Bible Study

Every 3rd Friday 
7:30 P.M. - 8:30 P.M.

Summerwood Community Center
ALL ARE WELCOME

INCLUDING CHILDREN
LIGHT REFRESHMENTS SERVED

Contact:
Pastor Floyd and Alva Perry

gdnw@swbell.net
281-436-0779 

newsletter info

Important numbers

NEWSLETTER PUBLISHER
Peel, Inc.......................................................... 888-687-6444
   	Article Submissions......................... articles@PEELinc.com
	 Advertising.......advertising@PEELinc.com, 888-687-6444

Submission Information 
	P lease help fill the Summerwood Newsletter with news 
of interest to Summerwood residents. If you have some 
information that you would like to have published in the 
newsletter, please visit our web-site: www.PEELinc.com. 
Articles and/or photos must be received by the 9th of the 
month for the following month's issue. (Advertising deadline 
is the 8th of the month.)

Less than a third of the selling price of a package of Girl Scout 
cookies goes toward the actual cost of the cookies. This means that 
more than two thirds of every Girl Scout cookie purchase goes toward 
programs and services to benefit girls. A portion of that goes directly 
to the troop/group selling the cookies. 

Each Girl Scout council’s volunteer board of directors determines 
the baker, the price per package of cookies, how revenue will be used 
to provide vital services in the community and how much money 
will be returned to troops/groups selling cookies for their projects 
and activities.

Within our Council, approximately half of the operating budget 
is funded by the Cookie Sale. The price for a package of cookies is 
$3.50. Troops receive 56 to 63 cents of every cookie package they 
sell. Service units receive 3 cents per package. Troops/Groups and 
Service Units decide how they want to spend their bonus money. The 
national organization receives no funding from the cookie sale. 

Michelle Xu, Rachal Pastrano, Layla Jones, Tabatha Calvit
Brooklyn House, Isabel Mujica, Grace Schlafer, 

Ali Morgan, Nichole Riso

Girl Scout Cookie Program - (Continued from Cover Page)
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Ask an Expert:  Maintain your Vehicles Regularly 

To Save Gas And High Repair Costs 
Written by Chris Yarger

There are more benefits to maintaining a regular schedule of 
preventative maintenance than just a longer car life.  A well serviced 
vehicle will not only perform as it should but will run more efficiently, 
saving its owner money and avoid unplanned or potentially unsafe 
situations.  Following these simple steps provide cost-saving benefits 
to protect your vehicle life-span:  

Change Engine Oil at Regular Intervals – Engine 
oil will clean, lubricate and cool your engine properly.  When oil 
levels are inadequate or not changed with its filter as recommended, 
your vehicle consumes more gas to compensate for increased heat 
and friction among the engines moving parts.  

Check Fluids Monthly – Your engines vital fluids 
including antifreeze, transmission and brake fluids must be kept 
at their proper levels to prevent rust and dirt build-up which can 
ultimately clog or restrict the flow of fluids and damage internal 
parts.  An engine deprived of clean fluids will struggle to operate 
efficiently and ultimately burn more fuel.  

•

•

Check Tire Pressure Weekly for Maximum Fuel 
Efficiency and Safety -- Properly inflated tire pressure 
is key for fuel efficiency.  An under inflated tire causes increased 
road resistance which makes the vehicles computer to allocate 
more fuel to the engine.  Tires should also be rotated every 5,000 
miles to prevent uneven wear and prevent a potential blowout and 
hazardous situation on the road.  

Service your Vehicle Regularly by a TRUSTED 
Automotive Expert – Regular preventative maintenance 
rather than costly repairs keeps you driving efficiently and safely while 
protecting resale values and warranties.  Follow the maintenance 
schedule per your owner’s manual and d o 
not neglect even a small problem, 
as they can lead to dangerous 
s i tuat ions  and cost ly 
repairs.

•

•
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Spark Power BankSpark Power Bank
Electricity Rates Are 
At Near Record Lows!

Compare our rates to ANY power provider in Texas and 
you’ll see why SparkPowerBank.com is the low cost leader!

SIGN-UP ONLINE TODAY!
WWW.SPARKPOWERBANK.COM

SIGN-UP ONLINE TODAY!
WWW.SPARKPOWERBANK.COM

Please choose “Newsletter Ad” as your referral

I’m Texas Energy Analyst Alan Lammey. 
Maybe you’ve heard me on the radio talking
about the market forces that drive energy 
prices. I’m here to tell you that you’re not 

stuck paying those high prices
to big electric companies anymore!

Why pay more than you have to?Why pay more than you have to?

Meet Nicholas 
DOB: 02/1996

Nick is a friendly and sweet child, although he is shy when meeting new people. 
Nick enjoys interacting with other children in his class and in his home. He also 
likes to please others and enjoys helping when he can. Nick is all boy and enjoys 
throwing a football, playing outdoors, video games & board games. He also likes to 
draw and play with various action figures. Nick is also interested in collecting cars.  
Nick performs well in school and receives good reports from his teachers. Nick is most proud 
when he is reported for doing things well. His foster parent notes that he can be a very sweet 
and helpful child. He befriends other children easily. He catches on to various activities quickly 
and likes to figure things out, such as how to take things apart and put them back together.  
Nick’s caseworker notes that he’s competitive when playing games and is a natural “practical 
joker” as he enjoys making people laugh.

If you would like more information about Nick, or the adoption process, contact the 
Adoption Coalition of Texas at info@adopttexas.org.

Remember ~ There are no fees to adopt from the foster care system, regardless of what 
agency you work with!

The Adoption Coalition of Texas is a nonprofit organization (operating under the Austin 
Community Foundation), created in 2003 to focus on finding forever families for children 
languishing in the foster care system. Adoption Coalition of Texas partner agencies include 
Arrow Child and Family Ministries,  Child Protective Services, Lutheran Social Services of the 
South, Marywood Children and Family Services, and Pathways Youth and Family Services. 
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281-465-8705
832-563-8797
800-GO-CERTA

(462-3782)

www.certapro.com

FREE Color Consultation
with any interior or

exterior painting job.

The Giver by Lois Lowry
“A Perfect World?”

The Giver by Lois 
Lowry won the 1994 Newbery 

Medal. Considered a young adult book, I 
purchased it for my nephew, but wanted to preview it 

before giving it to him. While I thoroughly enjoyed the book (it 
is intensely deep and invited more thought and examination than 
any other book I’ve read in a long time), I don’t think the content 
is appropriate for young adults. I’ll explain this in more detail, but 
in preparation for writing this review, I noticed that The Giver is 
on many middle school reading lists, but it is also on many banned 
book lists and appeared on the American Library Association’s list 
of the most challenged books of the 1990’s. 

Although I didn’t give the book to my nephew, I think it is an excellent 
adult read. This book makes you really think. It describes a community 
that lives in what the author describes as a “perfect” world—one without 
pain, emotion (including love), color, decisions, surprises, memories, 
inconvenience and even temperature variations. While this is definitely 
not my idea of a perfect world, the people of this community of people 
live their daily lives in a very robotic and extremely organized way.

 Each member of this community is assigned a specific role at the 
age of 12 and the main character, Jonas, is given the role of Giver. He 
is given all the memories of past generations where there was pain, 
love, hunger, the brilliance of color and he is responsible for holding 
all of these memories so no one else has to live through them. The 
way the Receiver transfers these memories to Jonas and the horrifically 
hard life that awaits Jonas is extremely interesting and creative. 

When Jonas questions things—which he has never been permitted 
to do—he understands the very hard, but accepted way of life in his 
community. In particular, the “releasing” of the rule breakers, elders 
and anyone else who stands out or is an inconvenience to the group 
is heart wrenching—this is the part that is not for young adults.  

The book is extremely creative; from the way the community and 
each family are structured to the unique role each person is assigned. 
It begs the question, “What would you give up to live in a more 
secure world?” and on the other hand, “What would you sacrifice 
to live life to the fullest?”

I definitely have Gathering Blue and Messenger on my reading list, 
two other books that are companion reads to The Giver. 

Appt. or Walk-ins Welcome 
Reloadable Gift Card Available 

281-225-4535 

OPEN: Mon-Fri 9-7 • Sat 9-6 • Sun 12-5 

NAILS & TAN 4 U 
Complete Professional Beauty Services 
Nails • Waxing • Facials • Tanning  

 Eyelash Extension • Permanent Makeup  

Not to be used with any other offer.  Exp. 2/28/10 

13175 W Lake Houston Pkwy • Houston, TX  77044  
 (The Shops at Summerwood) 

$10.00 OFF 
 Gel Full Set  

  

 
 

www.nailsntan4u.com 

Instant Gift Certificate available online 
•Mini-Spa for kids 
•Loyalty Points Reward Program 
•Client Referral Program 
•Honor Competitors Coupons 
•Online Appointment Request 
•Just in Time Gift Certificate 
•Authorized Retailer of  
 bareMinerals products. 

NEW 



�     Summerwood Newsletter  - February 2010	 Copyright © 2010 Peel, Inc.

SUMMERWOOD
Advertising 
Information

Please support the businesses 
that advertise in the Summerwood 
Newsletter. Their advertising dollars 
make it possible for all residents to 
receive a newsletter at no charge.  No 
homeowners association funds are used 
to produce or mail the newsletters.  
If you would like to support the 
newsletter by advertising, please contact 
Peel, Inc. Sales Office at 888-687-6444 
or advertising@PEELinc.com for ad 
information and pricing.

Don't want to wait 
for the mail?

Receive the Summerwood Newsletter 
in your Inbox. Sign up online at www.
PEELinc.com

Nominate Your 
Favorite Yard for

Yard Of The Month
 	D o you know a neighbor who takes excellent care of their property or a neighbor 
who has added something new to their yard?  
	 Nominate them by emailing the 
address to articles@PEELinc.
com.  
	P lease include a 
photo if possible.

  Congrats 
Neighbor!

 

 

 









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The NorTheasT
housToN hospiTal 

coNTiNually recogNized 
for deliveriNg a 

higher level of care. 

In search for healthcare excellence, Memorial Hermann 
Northeast Hospital sets the standard. And continuously 

striving to earn the most acclaimed national accreditation 
ensures we keep redefining that standard.

Part of the Memorial Hermann System, sole recipient 
of the prestigious 2009 National Quality Healthcare 

Award from the National Quality Forum

Texas Health Care Quality Improvement Award from 
the TMF Health Quality Institute

Cancer Center accredited by The American College 
of Surgeons Commission on Cancer

Chest Pain Center accredited by 
The Society of Chest Pain Centers

Member of Memorial Hermann citywide Stroke Network

2009 Memorial Hermann System’s Presidents Gold 
Circle Award for Patient Care Quality and Safety, ranking 

in the top 10 percent of hospitals nationwide

18951 Memorial North       Humble, TX 77338       281.540.7700    memorialhermann.org

Baylor College 
of Medicine

Looks Can Be Deceiving; 
Read Labels For Accurate 

Food Facts
When reaching for a healthy food option at the grocery store, do 

you ever wonder if your selection will live up to its label? According to 
an expert at Baylor College of Medicine, you might not be choosing 
the best option.

“You still have to look at the food labels to ensure that you are 
choosing the right foods,” said Dr. Rebecca Reeves, assistant professor 
of medicine at BCM. 

Reeves said that many people consider butter to be the healthier 
option because it does not contain trans fats. However, it does 
contain saturated fat and cholesterol, both known to increase LDL 
cholesterol, the “bad” cholesterol in the blood.  LDL is linked to 
increased risk of heart disease.  A much better choice is a margarine 
produced with no trans fat.  Several types of margarine are now made 
with plant sterols and no trans fat which make them a healthier 
choice.  	

Many people believe that artificial sweeteners are not a healthy 
option.  However, if used in moderation, they are safe for daily use. 
Another misconception is that sherbet is a healthy substitute for ice 
cream, but sherbet can contain a large amount of sugar.  “Look at the 
label to see if the calorie and fat levels are actually lower than regular 
ice cream,” said Reeves, also a registered dietitian at BCM.  “Even 
low-fat ice creams have high amounts of sugar and fat in them.”

When selecting a frozen dessert, compare various products to see 
which ones actually contain less sugar and fat. Many times, whole 
fruit popsicles may be the best option.

In the bread aisle, look for options with 100 percent whole wheat 
flour or whole grains in them, said Reeves. Read the food label to 
be sure that whole wheat flour is listed as the first ingredient on the 
ingredient list

When it comes to energy bars, the most important thing to check 
for is how many calories they contain, said Reeves. Some energy bars 
can contain many more calories than you can actually burn during 
a workout. Reeves recommends purchasing popcorn kernels and a 
popcorn popper rather than purchasing microwaveable options that 
are high in fat.  

“Popcorn is a whole grain, so it’s really a healthy snack option. 
If you prefer the microwaveable brands, then choose one that lists 
fat-free on the label,” said Reeves. Also, be sure to use salt sparingly 
when making your own popcorn.

Anytime a food is labeled as “fat free,” be cautious of how much sugar 
is included and whether the calories per serving are actually different 
from the regular option. Remember that fat free does not mean sugar 
free, and even ‘light’ options may have a large amount of calories. 
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Tired of waiting 
around for your 

packages?

Store Hours: Mon-Fri 8:30am-6:30pm, Sat 9am-2pm 
Located at BELTWAY 8 & WILSON ROAD • 4830 Wilson Road, Suite 300 • Humble, TX 77396

Privacy & Security -
Separate business from 
home. Protect you and 
your business against 
identity theft!

Convenience - Notification 
when mail or packages 
arrive, with mail 
forwarding or holding 
options.

Professionalism - Business 
street address rather than 
P.O. Box address. Enhance 
the image of your business!

Safety - Safe storage of 
your packages until you 
pick them up.

Reliable - Useful for 
FedEx®, UPS®, and USPS 
- even couriers!

»

»

»

»

»

PostNet has new private 
mailboxes in various sizes!

Rent your
Private 

Mailbox
today!

We can help. PostNet. Your Neighborhood Business Center.

Design  •  Print  •  CoPy  •  shiP

Beltway 8

W
ils

o
n

R
d

.

Sonic

Radio
Shack

Starbucks

W
al

M
ar

t

t: 281-441-7638 • TX203@postnet.com
www.postnet.com/TX203

3
Months 
free

Mailbox rental
with 1 year contract.

Set up fee waived. $10 value.
Expires 3/31/10.

1
Month 
free

Mailbox rental
with 6 month contract.

Set up fee waived. $10 value.
Expires 3/31/10.

free
24-hr

access
card!

for Medium or
large Mailboxes

$20 value. See store for details.
Expires 3/31/10.

We 
print 
too!

25% off your
Print PaCKaGe
(Business Cards, Letterhead, 
Envelope Set)
Expires 3/31/10.

>> Come in to redeem these limited time offers!
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Our purpose is to honor our residents 
and those who love and care for them.

713-870-1393 o r 832-349-5735

UniqUe Alzheimer’s CAre

Atascocita
Lic. # 104020

Katy
Lic. #102463

Champions
Lic. #103059

Kingwood
License pending

Copperfield
Lic. #102347

Pearland
Lic. #104029

Heights
License pending

The Woodlands
Lic. #103125

www.AutumnGroveCottage.com

Baylor College of Medicine -
 Health BrieFS 

Product Labels Help 
Consumers Cut Trans Fat
Checking the labels of food products is the 

easiest way to cut down on trans fat in your 
diet.Trans fat raises bad cholesterol, LDL 
(low-density lipoproteins), and lowers good 
cholesterol, HDL (high-density lipoprotein), 
elevating the risk of developing heart disease.

“You want to consume as little trans fat 
as possible,” said Dr. Rebecca Reeves, a 
registered dietitian and assistant professor 
of medicine at Baylor College of Medicine. 
“Avoid processed foods like cookies and 
crackers and eat more whole grains such as 
oats and brown rice.”

Reeves advises avoiding regular margarine 
because it contains trans fat. She said 
products that contain sterols and stanols, 
substances that occur naturally and have 
powerful cholesterol-lowering properties, 
are a better choice that have been shown 
to reduce the risk of heart disease.When 
reading the product labels, Reeves said it is 
important to understand that a product that 
advertises “Zero Trans Fat” could still contain 
some – less than 0.5 grams of trans fat per 
serving. Checking the nutrition facts panel 
is important. Remember that even though a 
product may have little trans fat, it could still 
be high calorie. She recommends checking 
the levels of saturated fat and cholesterol per 
serving when choosing foods.

Work Stress Can Impact 
The Whole Family

Work-related stress can have serious 
physical and psychological consequences 
on an individual and his or her family, said 
Dr. Catherine Barber, assistant professor of 
psychiatry and behavioral sciences at Baylor 
College of Medicine.

“If people do not have the appropriate 
coping skills, they may take this stress out 
on their family,” said Barber.

The first task is to take care of yourself. 
Barber recommends sports or community 
activities or the use of relaxation techniques 
to help cope. She said having a friend or 
counselor to whom you can talk about work-
related stress can also help. Proper diet and 
exercise also help in lowering stress levels.

Barber also advises taking a small amount 
of time at work each day that is just for you. 
This can be arriving five minutes early or 
doing something positive for yourself during 
your lunch break. It is also important to 
avoid office conflicts, if possible, and resolve 
any that do arise promptly.

Although some may consider work-related 
stress inconsequential, cumulative stress can 
lead to heart disease, depression and anxiety 
disorders, she said. Knowing the warning signs 
of depression, such as poor sleep, appetite 
changes and feelings of guilt or worthlessness, 
is important when dealing with stress.

Herbal Medications Pose 
Risk To Elderly Population

Older people, who are more likely to take 
prescription medications and suffer from 
chronic diseases, face increased risks when 
taking herbal or dietary supplements, said an 
expert at Baylor College of Medicine.

“Older people tend to take multiple 
medications,” said Dr. Donald M. Marcus, 
professor emeritus of medicine – immunology, 
allergy and rheumatology at BCM. “This 
could make them more vulnerable to drug 
interactions and the toxicities of herbal 
medicines.

Many times the composition of herbal 
medications is unknown, as is the amount 
that equals an effective dose, said Marcus. 
There is also a lack of governmental oversight 
on the contents, effectiveness and safety of 
herbal medicines.

National surveys show that 8 percent 
of American over the age of 65 use herbal 
medications. However, nearly half of them do 
not tell their doctors about that use. Without 
that information, their physicians cannot 
make informed decisions about which 
medicines they should prescribe.

Physicians should also educate their 
patients about the use of herbal medications, 
such as potential side effects and drug 
interactions.

(Continued on Page 10)
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__school_amount__ schools in the __city_1__ area!
Call 1.800.PRIMROSE or visit 

www.primroseschools.com to find your 
neighborhood Primrose School.

__school_name_1__
  __phone_1__

__school_name_2__
  __phone_2__

__school_name_1__
__school_name_2__
__school_name_3__

School Name
Address | City, State Zip | Phone

Educational Child Care For Infants through Private Kindergarten 
and After School

Active minds, healthy 
bodies and happy hearts.
At Primrose, we believe that with the right foundation 

anything is possible. That’s why we offer a complete approach 

to early childhood education. Our proprietary, accredited 

curriculum nurtures emotionally, physically and intellectually.

Limited Spaces.  Enroll Now!

Primrose School at Summerwood
14002 W. Lake Houston Pkwy.  |  Houston, TX   77044  | 281.454.6000 

www.primrosesummerwood.com

Each Primrose School is privately owned and operated. Primrose Schools and The Leader in Educational Child Care 
are trademarks of Primrose School Franchising Company. ©2008 PSFC. All rights reserved.

Personalized Cosmetic Procedures 
Provide Best Results

If a cosmetic procedure is in the budget for the new year doctors 
at Baylor College of Medicine advise keeping skin tone and texture 
in mind when making decisions.

“Various skin types scar differently, so talking to your doctor about 
your concerns is important,” said Dr. Anthony Brissett, assistant 
professor of otolaryngology and director of the Baylor Facial Plastic 
Surgery Center at Baylor College of Medicine.

People with darker skin tones often have hyperpigmentation, 
or skin discoloration. Some patients have worries about exuberant 
scarring like keloids, an overgrowth of tissue at the site of a healed 
skin injury. They can be treated with steroid injections, creams and 
radiation or removal with an incision but patients should talk with 
their doctor about the potential outcome of a cosmetic procedure.

Others may opt against plastic surgery but still want to keep their 
skin looking healthy and youthful. They should talk with a doctor 
about other options, such as office-based treatments like injectable 
fillers or even over-the-counter skin regimens.

Baylor College of Medicine - (Continued from Page 9) Sudoku
The challenge is to fill every row across, every column down, and every
3x3 box with the digits 1 through 9. Each 1 through 9 digit must appear
only once in each row across, each column down, and each 3x3 box.

© 2007. Feature Exchange

Sudoku

*Solution at www.PEELinc.com

Bashans Painting
 & Home Repair

• Interior & Exterior Painting
• Hardi Plank Installation
• Wood Replacement
• Sheetrock Repair
• Interior Carpentry
• Cabinet Painting
• Wallpaper Removal and Texturizing
• Pressure Washing
• Fence Repair/Replacement
• Garage Floor Epoxy
• Custom Staining
• Roofing
• Gutter Repair/Replacement
• Faux Painting

Commercial/Residential
Free Estimates

281-347-6702

References Available • Fully Insured
No PAymENt UNtIl ComPlEtIoN

281-731-3383cell

bashanspainting@earthlink.net
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Personal Finance

Debt Stacking -Get Out of Debt!
By Rich Keith

Modern financial planning has to address consumer debt to be 
realistic.  Debt is the biggest blocker to financial success that I know 
of.  And getting out of debt seems to be something most Americans 
want to do these days. This discussion will focus only on what is 
known as “bad debt” which includes credit cards and revolving charge 
accounts.  If you would truly like to get out of debt, the first thing 
you need to do is stop incurring more debt on your credit cards.  
Pay cash for a month and track your “latte factor.”  There are several 
strategies to use from this point.  You can transfer your balance to a 
lower rate card, but beware of the fees associated with transferring 
the balance. As I am fond of saying, the large print giveth and the 
fine print taketh away.  You can also ask your lender or credit card 
company to lower your interest rate, but it has become tougher to 
achieve this.

Many clients benefit from doing a debt consolidation loan which 
can free up hundreds of dollars a month in cash flow. A powerful 
method which I recommend is called “Debt Stacking”.   Debt 
stacking allows you to use less money to pay off the same amount 
of debt more quickly. The method of Debt Stacking states that you 
pay off the highest interest rate debt first, while making just the 
minimum payments on all the other credit cards. When you pay off 
that high interest rate credit card, you then transfer the amount that 
you were paying monthly on that card to the next highest interest 
rate credit card. Let’s look at an example.  First, arrange your credit 
cards in order of highest to lowest interest rate:

Revolving Charge Card A: $4,000 at 24% APR, minimum 
payment $100
Credit Card B: $5,000 at 18% APR, minimum payment $100
Credit Card C: $3,000 at 12% APR, minimum payment $100

Assuming that you are able to pay $400 per month towards all 
credit cards, use the Debt Stacking method to pay $200 towards 
Revolving Charge Card A until it is paid off. Then you would add 
that $200 to the $100 equaling $300 that you would pay on Credit 
card B until it was paid off. Finally you would add the $300 you 
were paying on Credit Card B to Credit Card C for a total of $400 
dollars until the last one is paid off.  In a comparatively short time 
you are out of debt.  You will have paid less interest and gotten out 
of debt more quickly than if you had you paid the same amount of 
money spread equally over the three credit cards.

In conclusion, your steps to get out of debt are to stop incurring 
more debt, pay less interest on the debt you do have, spend smarter, 
and use the Debt Stacking Method.  You’ll be debt free much faster, 
and you will save a lot of money!

•

•
•
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Effective Advertising, Done Right.
Call today to Reserve your space.

Advertise YOUR business
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less than 6¢ per home.
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ACROSS
1. Kimono sash 
4. Hype 
10. Really cool 
11. Hateful 
12. Sailor's yes 
13. Dissolved substance 
14. Replacement car 
16. British drink 
17. Flower start 
18. Book of Samuel abbr. 
20. Arkansas 
22. Fish lifting hood 
26. Popular president's initials 
29. Portugal's peninsula 
31. Elicit 
33. Titan 
34. Destroyer 
35. Single 
36. Stretched circle 
37. Little bit 

DOWN
1. Toothbrush brand 
2. Marsh 
3. Utopian 
4. Tights 
5. Bad smells 
6. Lube 
7. Mope 
8. Stringed instrument 
9. At sea 
15. BB association 
19. Stage of life 
21. Got up 
23. Jargon 
24. Female singer ___ Apple 
25. Colorless 
26. Gambling game 
27. Beat severely 
28. Churn 
30. Floating ice 
32. Card game

Crossword Puzzle
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DISCLAIMER: Articles and ads in this newsletter express the opinions of 
their authors and do not necessarily reflect the opinions of Peel, Inc. or its 
employees. Peel, Inc. is not responsible for the accuracy of any facts stated in 
articles submitted by others. The publisher also assumes no responsibility for 
the advertising content with this publication. All warranties and representations 
made in the advertising content are solely that of the advertiser and any such 
claims regarding its content should be taken up with the advertiser.
* The publisher assumes no liability with regard to its advertisers for misprints 
or failure to place advertising in this publication except for the actual cost of 
such advertising.
* Although every effort is taken to avoid mistakes and/or misprints, the 
publisher assumes no responsibility for any errors of information or 
typographical mistakes, except as limited to the cost of advertising as stated 
above or in the case of misinformation, a printed retraction/correction.
* Under no circumstances shall the publisher be held liable for incidental or 
consequential damages, inconvenience, loss of business or services, or any 
other liabilities from failure to publish, or from failure to publish in a timely 
manner, except as limited to liabilities stated above.

At no time will any source be allowed to use the Summerwood Newsletter 
contents, or loan said contents, to others in anyway, shape or form, nor in any 
media, website, print, film, e-mail, electrostatic copy, fax, or etc. for the purpose 
of solicitation, commercial use, or any use for profit, political campaigns, or 
other self amplification, under penalty of law without written or expressed 
permission from Peel, Inc. The information in the Summerwood Newsletter 
is exclusively for the private use of Peel Inc.

BUSINESS CARDS / BUSINESS CARD MAGNETS / MAGNETS

POST-IT® NOTES / CUBES & MEMO PADS / DECALS

BUMPER STICKERS / MEMBERSHIP CARDS & ID BADGES

PERSONALIZED WRITING INSTRUMENTS /  CALENDARS

HEALTHCARE PROMOTIONS / DRINKWARE & KOOZIES®

NEWSLETTERS / BOOKLETS / FLYERS

ENVELOPES / LETTERHEADS / RUBBER STAMPS

BUSINESS FORMS  / AND MUCH MORE....

















1-888-687-6444 ext. 24

Promote Your Business

need an advertising sPecialitY item?

Experience Matters
Doing business for

30+ years.

Baylor College of Medicine  
Keeping Winter Skin At Bay

Just because the temperatures are dropping doesn’t mean you should 
drop your skin care routine. Dermatologists at Baylor College of Medicine 
say continuing to wear sun block and moisturizers during the colder 
months is important for healthy skin year round.“It’s very common to 
have dry skin during winter due to the colder, drier weather and the use 
of heaters,” said Dr. John Wolf, professor and chair of dermatology at 
BCM. “Going untreated, dry skin could lead to discomfort or even an 
itchy, painful rash known as winter itch.”

The key to prevention is moisturizing the skin. Wolf recommends 
starting with a lukewarm shower using a mild soap for sensitive skin. 
Before completely drying off, apply lotion or hand cream to damp 
skin. “This traps moisture onto your skin,” Wolf said. “If you are 
adding lotion or hand cream to dry skin there will be some relief but 
you aren’t hydrating the skin as well as you could be.”

Wolf said the type of lotion isn’t as important as when you put the 
moisturizer on. As long as you like the brand and it doesn’t irritate 
your skin then it will work. For dry skin that needs extra help, Wolf 
suggests using a lotion or cream that contains petroleum jelly. “For 
your face, make sure to find a lotion that includes some type of sun 
block (SPF) protection,” Wolf added. “The sun’s rays can still be 
harmful during the winter.”
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Color the drawing below and mail the finished artwork to us at
Peel, Inc. - Kids Club

311 Ranch Road 620 S,  Suite 200
Lakeway, TX 78734

Attention KIDS: Send Us Your Masterpiece!

Be sure to include the following so we can let you know!
Name: ________________________________________ Email Address:  __________________________________  Age:_______

(first name, last initial	  [This information will only be used to notify you or your parents if your artwork was selected.]

We will select the top few and post their artwork online at www.PEELinc.com. DUE: February 28th

SW

Happy Valentines Day
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You know who gets them soLD!!!
Century 21 sells a home every minute

of every day and I can sell  yours. 

¿AgoBIADo PoR eL PRoCeso De Com-
PRA/VentA De su CAsA?

No se deje intimidar por el Mercado o las sutilezas del 
Idioma. El congreso ha hecho una extensión y expansión 

del Crédito de Impuestos hasta el  30 de Abril de $ 8,000 
para compradores de casa por vez primera y de $ 6,500 
para aquellos quienes han sido propietarios por 5 años 

consecutivos y Usted podría calificar.
Permítame guiarle en la comodidad de su hogar.

Century 21
Outstanding HOmes

Doris snipp
Associate Broker, ARB, Cnhs, gRI

Direct: 832-877-1040
doris.snipp2@century21.com

web:www.snipp-snap-sold.com 

Century 21
Outstanding HOmes

terry mandrell
Direct: 832-628-5584

terrymandrell@gmail.com     
www.terrymandrell.com

Your key to owning a home for a worry free tomor-
row, is having Century 21 Outstanding Homes and 

Terry Mandrell on your team.
*Free market analysis

 *Free Local move, ask for details
*ask about our Outstanding Homes –

Outstanding schools charitable contribution program

See you at Century 21 Outstanding Homes

Llame a su agente de Confianza:
de Century 21

Outstanding HOmes

JAnette oRR
Directo: (281) 793-2216

janetteorr@embarqmail.com
www.har.com/janettebuyorsell

¡mis servicios como agente de 
Compra son gratuitos para ud.!

Century 21 outstanding homes
18455 W. Lake Houston Pkwy #250

Humble, Texas  77346
281.812.9706

We realize you have a choice so we appreciate the opportunity 
to earn your business. Building clients for life while giving back 

to the community in order to make a difference!

DIReCtIons fRom summeRwooD

Go 4.4 miles north  on W. Lake Houston 
Pkwy – Office located at intersection of 

Aerobic & W. Lake Houston Pkwy
18455 W Lake Houston Pkwy

281-812-9706
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Shalene Fox

Who knows the neighborhood better than a NEIGHBOR?

Direct: 832-338-8586 • Email: sfox16@entouch.net

Is your realtor providing this information to
potential buyers? Are they even aware of it? 

Make sure your realtor knows the neighborhood
so you don’t miss out on potential sales.

Peel, Inc.
311 Ranch Road 620 S. Ste 200
Lakeway, TX 78734-4775
www.PEELinc.com
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