WALDEN Teuuid & Filuess NEWs

Walden Family:

Please welcome our newest Tennis Professional to the club,
Michael Beatty.

We are excited to add Michael to our excellent team, and look
forward to great things from him.

Michael goes by Mike. He is a graduate of Texas A&M

University where he played
for the Aggies his final 3
years after transferring from
Arizona State. He is from
Ohio, but has married a local
gitl whom he met at A&M.
His wife now teaches at AHS,
and his mother-in-law is the
Pastor at the local United
Methodist Church. Mike
will be transitioning from
the Bryan-College Station
area to here. He will initially
be working here at Walden
every Monday-Friday, plus
continuing to run his High Performance Academy in the BCS
area on the weekends. At least once every other month, Mike
will be bringing down his Bryan-College Station Academy
to take on the Walden Tennis Academy, and we will travel to
tournaments together.

Mike’s tennis background, credentials, and certifications are
strong. He was ranked as high as #13 in NCAA Division 1
Doubles during his play with the Aggies. He is now 27 and after
4 hip surgeries, the last one being at the Mayo Clinic last year,

he is feeling healthier than ever and still looking to play several
professional satellites per year. Last year, he played in the US
Open Master Series Qualifying Event in Cincinnati. However,
his passion and focus have been developing high performance
juniors, as well as, hitting and playing with them, and developing
the 10 & Under Red, Orange, & Green Ballers who want to
become outstanding players early. Mike is involved with both
the USPTA & USTA.

Due to our expanding team, we LAUNCHED new
programming November 1. We are also excited to announce
the launching of an umbrella academy to disseminate training
information, coordinate challenge matches, and coordinate a
travel team for JTT, Champs Major Zones, and Super Major
Zones. This umbrella will be the Competitive Edge Tennis
Academy and will ~ Stop by the shop for more details on how
our team launches into a new era of personal and program

growth here ac Walden.

Mike’s Intro Lesson & Evaluation Offers:
(1)Call to get a Free 20 minute evaluation from Mike.
(2)Mike’s Introductory

Lesson Special: Get your

first Lesson with Mike at half

price... yes that’s 50% off. So,

instead of $63 for the hour,

it’s $31.50 for a Limited Time

Only!! Don't Miss Out!!

Come Check Out Our New
Treadmills delivered this week .
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IMPORTANT CONTACTS

2013 BOARD OF GOVERNORS
CONTACT LIST

NAME E-MAIL
Chester Loth Chester_loth@emtl.com
Mindy Marules mindy@marules.net
Tyler Hamel hameldc@yahoo.com
Walt Albright walt.albright@gmail.com
Bill Haefling whaefling@comcast.net
David Broussard dbroussard@faithmfg.com
Kim McKissick kenandkim888@msn.com
J.D. Gideon jgideon1042@gmail.com
Karen Benefield Karen_benefield@hotmail.com

CLUB MANAGEMENT TEAM

Jamie Lavigne - General Manager
jlavighe@waldencc.com

Brad Kuykendall - Membership Director
bkuykendall@waldencc.com, 832-445-2105

Jon Schlemmer - Club Manager/Golf Director
jschlemmer@waldencc.com, 832-445-2110

Bob Cook - Golf Course Superintendent
bcook@waldencc.com, 832-445-2114

Tim Canavan - Service Director
tcanavan@waldencc.com

Stella Meintzer - Director of Catering
smeintzer@waldencc.com, 832-445-2104

John Quinn - Executive Chef
kplankenhorn@waldencc.com, 832-445-2118

Craig Bobo - Director of Athletics
cbobo@waldencc.com, 832-445-2123

Kim Mello - Club Accountant
kmello@waldencc.com, 832-445-2117

Advertising Information

Please support the businesses that advertise in The
Clippings. Their advertising dollars make it possible for all
Walden on Lake Houston residents to receive the monthly

newsletter at no charge. If you would like to support the
newsletter by advertising, please contact our sales office
at 512-263-9181 or advertising@PEELinc.com. The
advertising deadline is the 10th of each month for the
following month's newsletter.

Kthe best is yet to come.

WALDEN MEMBER OF THE MONTH
By Carol Haefling

NOVEMBER MEMBERS OF THE MONTH

BILL & CAROL HAEFLING

Bill and I have been residents of Walden since 1986 and golf
members since 1993. We enjoy golfing with friends, both new
and old. We have seen many changes to the country club and
golf course over the past 27 years. A lot of positive things have
happened at Walden in the past few years as our Membership has
grown and more funds have become available. We are hopeful

/

FROM THE

PRO SHOP

Remember to do your holiday shopping at the Walden Pro
Shop! All pro shop credit MUST be used before the end of
the year!

HOLE IN ONE

Helen Fuelberg had her first Hole-
in-one at Kingwood Country Club,
Marsh Course on Hole #5 during
Inter Club on October 17.

Thanks
Charlie Rudd, Head Golf Professional

BUSINESS CLASSIFIEDS

WINDOW TREATMENTS A Lone Star Service. Blinds &
Shutters . Residential, Commercial & Contract Dealer. Roller
Shades, Solar Screens, Storm Roller Shutters, Outdoor Curtains
& Drapes. Sales - Installations - Cleaning - Repairs. Weekdays 6
pm -9 pm, Weekend til 9 pm. 281-787-4145

Classified Ads

Business classifieds (offering a service or product line for profit)
are $50, limit 40 words, please contact Peel, Inc. Sales Office @

888-687-6444 or advertising@PEELinc.com.
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Wishing you and your family
a very

MERRY EERISTMAS
HAPPY NEW YEAR!

a

If you are thinking about
If you buy or sell .
with me, I will selling, please call me and
provide you with a let me show you my proven

free local move with

marketing strategies to get
your home sold.

professional movers

CHERYL STEVENS
Your Neighborhood Realtor

RED DOOR REALTY & ASSOCIATES
832-754-3539




+

SERVING THE
KINGWOOD
COMMUNITY

NOW OPEN

WHY CHOOSE NEC?
* Open 24/7-365 Days

¢ Board Certified ER Physicians
e Minimal Wait Time

¢ Private Exam Rooms
¢ Accepting All Private Insurance

Rockmead Dr.

Stonehollow Dr.

4 Chestnut Ridge Rd.

Forest Way
— /

Kingwood
Location

Southern Hills Rd.

T: 281.358.8488
F: 281.358.8455

1120 Kingwood Dr.
Kingwood, Texas 77339

nec24.com

BAYTOWN | BELLAIRE | KINGWOOD

PASADENA | PEARLAND

neighbors

EMERGENCY CENTER

New menu in the 19th hole!
Just a few new items include:

Fish Tacos
3 blackened catfish tacos topped with a house made
pico de gallo and cilantro slaw

Grilled Chicken Tacos
3 chicken tacos with pico de gallo, cheddar jack cheese,
lettuce and guacamole

Pulled Pork Tacos
3 braised pork tacos with pico de gallo and cilantro slaw

Mulligan Burger
Grilled 8 oz. patty topped with shaved prime rib, sautéed
mushrooms and onions, swiss cheese, lettuce and tomato on a sweet

sourdough roll

Texican Burger
Blackened 8 oz. patty with pico de gallo, queso, lettuce
and guacamole on a jalapeno cheddar bun
Buffalo Blue Burger
Grilled 8 oz. party glazed in franks red hot sauce with
blue cheese, lettuce tomato, onion nad blue cheese dressing
on a sweet sourdough bun

Come in and see the new menu!

25% off all sandwiches and burgers on Saturdays
and great daily specials during the week

Wine dinners, Beer dinners, Tastings
contact Tim Canavan - tcanavan@waldencc.com

Fine Dining Fridays - RSVP -menu changes weekly
check Facebook for menu on Thursdays

Thursday Prime Rib night - RSVP

New-Year’s Eve Early Seating - 5:00 - 7:00
4 course meal prepared by Chef John Quinn with a glass
of champagne included- 39.95 per person RSVP only -

New Years Eve Ball - 9:30 - 1:00
50.00 per person inclusive - Heavy Hors D'ourves,
two drink tickets, dancing, champagne toast and more
RSVP and semi formal attire required

The Clippings - December 2013
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DECEMBER
MEETING

The Lake Houston Ladies Club will have their luncheon
and meeting on Tuesday, December 17, 2013 beginning at
10:00 a.m. at the Walden Country Club, 18100 Walden
Forest, Humble TX 77346. This month we will be serenaded

Walden Holid av Hours by the Richmond Carolers who will get us into the holiday
&z Special Events spirit with their Victorian Christmas Presentation. The

Lake Houston Ladies Club is a social organization that

DECEMBER welcomes new members from all surrounding areas to

22nd Breakfast with Santa — 10:00AM 1:00PM join and offers several avenues for individual interest.

23¢h Club will be open but the Kitchen closes @ 4:00PM They include: Readers Choice, Bridge, Bunco, Mah Jongg,
24th Club will be open until 2:00PM Lunch and Look, Movie Group, Supper Club. Please join

25¢th Club Closed us. New members are always welcome. Please call Carol at

832-671-4475 for more information and for reservations

29th Sunday Brunch 10:00AM — 1:00PM call by Friday, December 13, 2013 by 5:00 p.m.

31st New-year’s eve party 8:00pm — 1:00AM

W(A}ung Yoww a/bL
Happy Holiday:

Our Strategic Marketing
will get your house

SOLD!
832527.1 OOO MoreenSells@aol.com
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won’t You be my Nextdoor.com Neighbor?

By David Smith

Is this just another social network? Nextdoor, which went
live October 26, 2011, helps citizens strengthen local ties and
enhance neighbor-to-neighbor communication.

Weird right? Yes, a way to interact with your ACTUAL,
geographic, humanoid neighbors.

Think of what you're used to in your local neighborhood
community. Signs posted around a community with contact
information, perhaps fliers to notify residents of issues and
concerns. Until now, it has been mostly low-tech stuff.

Nextdoor, a private and free social network aimed at
connecting people in neighborhoods, has a different take.
The company, in addition to their Nextdoor.com website, has
unveiled a mobile app for iPhone and Android, essentially a
way for residents of communities to stay in close, constant
communication on issues specific to their homes, directly from
their smartphones.

Unlike existing networks, however, Nextdoor isn’t about
sharing things like what new band you listened to, or what
type of omelet you had for breakfast. It prioritizes utility over
recreation. So, in a typical Nextdoor stream, you'll likely see posts
about local garage sales, want ads for babysitters or rooms for
rent. And each node of shared information is relegated strictly
to the confines of your specifically drawn neighborhood or
surrounding neighborhoods, so, in theory, you're only in contact
with people that would actually find this information useful.

Before registering an account, prospective users verify their
home address. Verification methods include confirming a code
mailed or phoned to the prospective user, as well as other options.
Simply put, I was won over by the verification process. After
going through the account activation process which includes a
combination of identity checks, I am fairly certain that people

are who they say they are and live where they say they live. Of
course, there is always a chance that this kind of info can be
abused, but after using it for a while, this concern has been
alleviated for me.

What are some of the type of information you may see in
Nextdoor?

* EVENTS — Residents can use Nextdoor to coordinate garage
sales and other community events. People can also use it for
announcements about neighborhood meetings, block parties,
service referrals, etc.

* SAFETY - Every community will have people who are a lictde
too eager to get up into people’s business, but when it comes to
safety issues and crime, I have found the posts very helpful. I
have been alerted to waves of home break-ins, crime locations,
etc. I have found them in no way alarmist, but shared as general
info to factor in as we live and move in our neighborhood.

* PETS — I know this one seems a little less important to
some, but each time I see a “Have you seen my lost X?” post,
I watch out a little more, and I'm sure others would as well, if
they were alerted to it. There is always room for reporting found
animals as well.

* COMMUNITY - Overall, the best thing about Nextdoor
has been that I have felt a little more connected to my local
community. Meeting folks via Nextdoor and then eventually
in person has further connected me with the actual people who
live right around us.

In the end, I believe Nextdoor can be a catalyst for our
neighborhood to begin acting like an actual . . . neighborhood.
If you decide to join, I think that you too will find it as useful
as I have.
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Your Pride. Our Joy.
Just Ask a Dad.

“Our son absolutely loves going to school! The people involved in his
education are amazing, and they are fantastic with children. Every
time we pick him up, the smile on his face lets my wife and | know
that we made the right choice in giving him this opportunity.”

Jonathon, Primrose Dad

Proprietary Balanced Learning® System

Assessment shows Primrose students
perform at about twice the level of
their peers

Exclusive Safe School Plan (strict health,
safety, and security standards)

Primrose School of Eagle Springs

281.852.8000
PrimroseEagleSprings.com

Primrose School of Lake Houston

281.812.6361
PrimroseLakeHouston.com Advan§ED

Come Visit Us!

Educational Child Care for Infants through
Private Kindergarten and After School

Primrose Schools

m ﬁ Q? and Happy Hearts® The Leader in Educational Child Care®

Each Primrose School is a privately owned and operated franchise. Primrose Schools and The Leader in Educational Child Care are trademarks of Primrose School Franchising Company. ©2013 Primrose School Franchising Company. All rights reserved
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TENNIS
TIPS

By USPTA/PTR Master Professional
Fernando Velasco

How to execute The Two Handed Backhand Lob

In previous newsletters, I offered tips on how to hit the forehand
groundstroke, the two-handed backhand, the one-handed backhand,
the forehand volley, the two handed backhand volley, the serve, the
forehand half-volley, the one-handed backhand volley, the overhead
“smash”, the forehand service return, the backhand service return,
the forehand high volley approach shot, the two handed high volley
approach shot. the one-handed high volley approach shot, and the
forehand lob.

In this issue, I will offer instructions on how to execute the Two
Handed Backhand Lob. This shot is used when a player is forced to
retrieve a ball that is hit deep to the backhand side of the player, and
the opponent is cither charging to the net or staying far back. The
player hitting the lob is looking for “air time” to regain balance and
court space. This ball should be hit high enough so the players at the
net cannot reach and “slam” the ball down, or force the opponent at
the base line to retrieve back. In theillustrations, Marimel Ansdell, a
Member of the Grey Rock Tennis Club, shows the proper technique
to execute this stroke.

Step 1: The Back Swing: When Marimel is forced deep into the
backhand side and realizes that she has to hita defensive lob, she pivots
to the left and gets her racket back early. Notice that the head of the

racket is low and her left hand is on the handle of the racket. Her eyes
are focused on the path of the ball and her weight is on her left foot.

Step 2: The Point of Contact: Marimel is now ready to hit the
ball. Her eyes are now focused on the point of contact and the face
of the racket is tilted at a 45 degree angle in order to create height
and depth on her lob. Her goal is to keep her head still and not start
looking up to her opponent or to the other side of the court.

Step 3: The Follow Through: The success of a deep lob is the follow
through. Marimel’s left wrist is still “laid back” and her shoulder is
lifting the racket above her head. Her right hand is holding the
racket slightly, but still in control of the racket.

Step 4: The Finish: In order to create a natural top spin on the lob,
Marimel is now finishing her stroke with the racket behind her right
ear. This will make the ball bounce higher and/or force the opponent
to hit a tennis ball that is still rotating on the air.

Step 5: The Shuffle Back: Once Marimel finishes the stroke, her
goal is to either move forward toward the net top to hit an overhead,
or to shuffle back to the middle of the court in order to drive the
next ball back to the opponent. In this caption, she moved back to
the center of the court waiting for the opponent’s shot to come back.

Look in the next Newsletter for: How to execute “The One-Handed Backbhand Lob”

8 The Clippings - December 2013

Copyright © 2013 Peel, Inc.



"T'he Clippings

CROSSWORD PUZZLE

ACROSS

1. Charge

5. Syrian bishop

9. Against

10. Landing

11. Leaves

12. Boom box

13. Allure

15. African antelope
16. Polite

18. Leafy green 10. Twist violently

21. Marry 14. Ripper

22. Esophagus 17. Strums

26. Woken 18. Slough

28. Goad 19. Ross ___, philanthropist

29. Type of tooth 20. Gods

30. Refer 23. Brand of sandwich cookie

31. Posttraumatic stress 24. Seaweed substance
disorder 25. Cabana

32. Sieve 27. Blue

View answers online at www.peelinc.com © 2006. Feature Exchange

DOWN

1. Nativity scene piece

2. Competition at the Greek
games

. Capital of the Ukraine

. Symbol

. Expression of surprise

Emblem

. Pickle juice

8. A ball out of bounds (2 wds.)

N U kW
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TOP FIVE MISTAKES TO AVOID IN DONATING
TO TYPHOON HAIYAN RELIEF

BBB WISE GIVING ALLIANCE OFFERS CONTRIBUTION CAUTIONS FOR DONORS

As the public’s attention and hearts are focused on the
devastation caused by Typhoon Haiyan, BBB Wise Giving
Alliance advises donors to take steps to avoid being taken by
questionable solicitors or wasting their money on poorly managed
relief efforts. The typhoon that hit the Philippines over the
weekend, described as the most powerful in the world this year,
has destroyed an entire town. More than 10,000 are feared dead.

“When we see the horrific results of a natural disaster, we
want to help quickly,” notes H. Art Taylor, president and CEO
of the BBB Wise Giving Alliance. “But donors sometimes
forget to follow common sense. As with all charitable giving,
we are advising donors to do some research first. Find out what
individual charities are doing and the time frame of their work.
Donors who know what to expect from the charities they support
are less likely to question the benefit of their gifts.”

BBB Wise Giving Alliance cautions donors to avoid the following
five giving mistakes when making disaster relief donations:

MISTAKE 1: MAKING A DONATION DECISION BASED
SOLELY ON CHARITY’S NAME.

Charities ranging from well-known emergency relief
organizations to organizations experienced in reconstruction
will likely be soliciting for various relief assistance efforts. Make
sure the appeal specifies how the charity will help. If it does not,
visit the charity’s website. Also, watch out for charity names that
include the name of the disaster — it could be a start-up group
with little experience or a questionable effort seeking to gain
confidence through its title.

MISTAKE 2: COLLECT CLOTHING AND GOODS
WITHOUT VERIFYING THAT ITEMS CAN BE USED.
Unless you have verified that a charity is in need of specific
items and has a distribution plan in place, collecting clothing,
food and other goods may end up being a wasted effort. Relief
organizations often prefer to purchase goods near the location
of the disaster to help speed delivery and avoid expensive long
distance freight costs. Also, sending non-essential items may
actually slow down the charity’s ability to address urgent needs.

MISTAKE 3: SENDING DONATIONS TO INEXPERIENCED
RELIEF EFFORTS

Good intentions alone are not enough to carry out relief
activities effectively. If the charity has not previously been
involved in disaster relief, or does not have experience in assisting
the overseas nation(s) that have been impacted, this likely will
hamper their ability to work well in the affected areas.

MISTAKE 4: RESPONDING TO ONLINE & SOCIAL
MEDIA APPEALS WITHOUT CHECKING

Don’t let your guard down just because the appeal is online.
Don't assume that since a third-party blog, website or friend
recommended a relief charity that it has been thoroughly vetted.
Check out the charity’s website on your own.

MISTAKE5: DONATING WITHOUT DOING
YOUR HOMEWORK

Find out if a charity meets recognized accountability standards.
If you want assurance that the charity is transparent, accountable,
and well managed, see if it meets the BBB Wise Giving Alliance’s
20 “Standards for Charity Accountability” by visiting give.org.
The following 25 organizations are BBB Accredited Charities
(i.e., meet all 20 BBB Standards for Charity Accountability)
that have announced on their website that they are accepting
donations for typhoon relief activities. Donors are encouraged to
visit the charities’ websites to find out more about the nature of
the assistance they are providing. Some are engaged in immediate
relief while others are focused on longer term recovery efforts.
This list does not include all of the charities involved in typhoon
relief. Visit give.org if the organization you are considering is
not on this list.

Adventist Development and Relief Agency International

AmeriCares Foundation

American Jewish Joint Distribution Committee

American Red Cross

Catholic Relief Services

ChildFund International

Children International

Direct Relief International

Episcopal Relief and Development

Feed The Children

GlobalGiving Foundation

Habitat for Humanity International

Heifer International

International Medical Corps

Lutheran World Relief

MAP International

Mercy Corps

Operation USA

Oxfam America

Plan International USA

Save the Children Federation

The Salvation Army

United States Fund for UNICEF

World Food Program USA

World Vision
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The Clippings is a private publication published by Peel, Inc. It is not sanctioned by
any homeowners association or organization, nor is it subject to the approval of any
homeowners association or organization, nor is it intended, nor implied to replace any
publication that may be published by or on behalf of any homeowners association or
organization. At no time will any source be allowed to use The Clippings contents, or
loan said contents, to others in anyway, shape or form, nor in any media, website, print,
film, e-mail, electrostatic copy, fax, or etc. for the purpose of solicitation, commercial
use, or any use for profit, political campaigns, or other self amplification, under penalty
of law without written or expressed permission from Peel, Inc. The information in The
Clippings is exclusively for the private use of Peel, Inc.

DISCLAIMER: Articles and ads in this newsletter express the opinions of their authors
and do not necessarily reflect the opinions of Peel, Inc. or its employees. Peel, Inc.
is not responsible for the accuracy of any facts stated in articles submitted by others.
The publisher also assumes no responsibility for the advertising content with this
publication. All warranties and representations made in the advertising content are
solely that of the advertiser and any such claims regarding its content should be taken
up with the advertiser.

* The publisher assumes no liability with regard to its advertisers for misprints or failure
to place advertising in this publication except for the actual cost of such advertising.
* Although every effort is taken to avoid mistakes and/or misprints, the publisher
assumes no responsibility for any errors of information or typographical mistakes, except
as limited to the cost of advertising as stated above or in the case of misinformation,
a printed retraction/correction.

* Under no circumstances shall the publisher be held liable for incidental or
consequential damages, inconvenience, loss of business or services, or any other
liabilities from failure to publish, or from failure to publish in a timely manner, except
as limited to liabilities stated above.

GREAT PRICES, FAST SERVICE AND QUALITY WORK

.. UPGRADE YOUR
¥ RIDE TODAY!

WHEELS AND TIRES
SUSPENSION LIFTS
WINDOW TINT

TOOL BOXES
GOOSENECK HITCHES
HID LIGHTING

FENDER FLARES
SPRAYED ON BEDLINERS
STEREO

SERIOUS TRUCK ACCESSORIES SINCE 1986 R B
Great Prices * Fast Service * Quality Work ‘) -/ brd ‘. - ‘. -~
12954 Beaumont Hwy 90 (Old 90) Houston, TX 77049 ~ ‘; l l') ') l J l '

Only 10 minutes from Summerwood. Left on Beltway 8 to Tidwell Exit www.briansti ntshop.com
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11 Reasons to List During the Holidays

1. People who look for a home during the Holidays are more serious buyers!

2. Serious buyers have fewer houses to choose from during the Holidays and less competition means more
money for you!

3. Since the supply of listings will dramatically increase in January, there will be less demand for your
particular home! Less demand means less money for you!

4. Houses show better when decorated for the Holidays!

5. Buyers are more emotional during the Holidays, so they are more likely to pay your price!

6. Buyers have more time to look for a home during the Holidays than they do during a working week!

7. Some people must buy before the end of the year for tax reasons!

8. January is traditionally the month for employees to begin new jobs. Since transferees cannot wait until
Spring to buy, you must be on the market now to capture that market!

9. You can still be on the market, but you have the option to restrict showings during the six or seven days
during the Holidays!

10. You can sell now for more money and we will provide for a delayed closing or extended occupancy until
early next year!

11. By selling now, you may have an opportunity to be a non-contingent buyer during the Spring, when
many more houses are on the market for less money! This will allow you to sell high and buy low!

T H E If you know of someone who
would appreciate the level
I/) a C 0 I/L t 0 m e Iﬁ of service my Team provide,
TEAM please call me with their name
and business number.
I’ll be happy to follow up and

take great care of them.

Neighborhood
Realtors

281.812.8265
www.tracysoldit.com
tracy@tracysoldit.com
20665 W Lake Houston Parkway
Humble, TX 77346

Sandy Beatte Tracy Montgomery Denise Hernandez
Cell: 713.503.8110 Cell: 713.825.5905 Cell: 832.788.2265
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