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Many moons ago in Australia, I once had an American 
girlfriend who was single like me at the time and try as a I 
might each weekend to plan a social outing together, more 
often than not I was jilted for her volunteering commitments.  
Even though I was selfishly frustrated in lacking my weekend 
-buddy -time, I had to admit I was respectful and impressed by 
my friends enthusiastic fervor to her volunteering.   She had a 
great social life and had fun with all her like-minded friends.  
She wasn’t a casual volunteer; she was a ‘lifer’.  

Living a busy life in a big city didn’t 
stoke my volunteering instincts at the 
time until I went traveling and 
lived abroad.  Only then did 
I come to understand the 
rewards of volunteering.  
Actually, at the time it 
never occurred to me that 
I was ‘volunteering’ my 
time and talents.  I was 
simply helping in what 
was my passion.  It was 
meaningful and I had a 
connection to the cause 
that made me driven.

Being passionate and 
caring about certain things 
can inadver tent ly  lead to 
volunteering such as abandoned 
or hurt animals, the struggling poor 
and the elderly, war vets, politics, schools, 

churches, community local fairs and fundraisers, orphanages, 
hospitals, uniting people from diverse backgrounds, the list 
goes on and every day we are touched by and see a need greater 
than ever and always greater than our own.

Volunteering means different things to different people but 
the common denominator is no financial gain which means 
switching out of a material mindset and devoting precious spare 
minutes in our hectic lives to helping others and organizations.  

You can start in your own backyard, your own 
community, if only in many small ways that 

may lead to lifelong volunteering.  You 
can serve on an as-needed basis.  

Any selfless effort big or small 
does make a difference and 

together strengthens the 
community.

We need only hark back 
to our forefather’s days 
before the government 
social security era to 
remind us that they 
sur v ived and re l i ed 

heavily on the charity of 
others, poor or rich at a 

community level.   People 
rallied to help others who 

were strugglers themselves.  Out 
of necessity during the mid 1800’s 
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and The Depression saw the rise of the mighty 
Salvation Army.  We learn from these 
tireless good souls what it means to give 
and help freely.

The ethos “giving back to the 
community” should come from a desire 
of free will, to want to give something 
and not the connotation that suggests 
obligation.  How can we ‘give back to 

the community’; by saving on resources 
that may include supporting families and 

youth, beautifying the community, protecting the wildlife, health 
forums,  helping day care centers or improving schools. There 
are a lot of lonely people out there who would welcome feeling 
needed and appreciated as volunteers or receiving the same.

Not all volunteering scenarios are positive experiences and 
some maybe challenging but they can be profound 
learning experiences that deliver great satisfaction 
nonetheless.  I recall my volunteer experience in 
a Guatemalan orphanage.  Emotions ran 
high and my heart crushed at the day’s end 
over the numbed children, starved of the 
basics in life, one meal a day, unaccustomed 

to affection and playtime but 
finding comfort from each 
other during nit removal from 
their scalps. Was I emotionally 

drained of energy? Yes. Did I scratch 
phantom nits afterwards? Yes. Did I achieve 
great satisfaction through learning child skills, 
formulating creative play, giving cuddles and 

witness the childish joy leap out of children 
seemingly older than their years?  Absolutely!

Volunteering does have its rewards. For our kindness, we 
receive in kind.  It promotes self-worth and confidence, you 
can discover more about yourself and talents you may not 
have been aware of.  It can take you out of the daily norm and 
associated stresses.  There are the networking and 
connections aspect for your working life. 
New friends and a broader social life can 
evolve. When you give of your time and 
helpfulness it gives back to you a genuine 
gratefulness. With this ‘feel good’ feedback 
and quality time spent, do we need any 
more reasons to volunteer other than it is 
healthy and rewarding for all of us?

 

GOVERNMENT SERVICES
Emergency ..................................................................... 911
Constable (Closest Law Enforcement) ...............281-463-6666
Poison Help ............................................... 1-800-222-1222
Library and Community Center .....................832-393-1880
City Services ............................................................Call 311
Citizens' Assistance .........................................713-247-1888
Public Works ..................................................713-837-0600
Neighborhood Protection ...............................713-525-2525
Animal Control ..............................................713-229-7300
Wild animal problem .....................................713-861-9453
Hazardous waste .............................................713-551-7355

OTHER UTILITY SERVICES
Street light problem ........................................713-207-2222
  ..................................................................(then 1 then 4)
Power out/emergency .....................................713-207-2222
Gas leak suspected ..........................................713-659-2111
Before you dig .........................................................Call 811

BRIARHILLS SERVICES
Trash collection ..............................................713-733-1600
Amenity tags ..................................................281-558-7422
Tennis courts ..................................................281-558-7422
Pool parties .....................................................281-558-7422
Clubhouse rental ............................................281-558-7422
Marquee messages ..........................................281-558-7422

ADVERTISING INFORMATION 
 Please support the businesses that advertise in the Briar 
Hills Beat. Their advertising dollars make it possible for all 
Briar Hills residents to receive the monthly newsletter at 
no charge. If you would like to support the newsletter by 
advertising, please contact our sales office at 888-687-6444 
or advertising@PEELinc.com. The advertising deadline is the 
8th of each month for the following month's newsletter.

NEWSLETTER INFORMATION

Article Submission..............................briarhills@sbcglobal.net

Advertising....................................advertising@PEELinc.com

Volunteering (Continued from Cover)



Copyright © 2014 Peel, Inc. Briarhills - October 2014     3

BRIARHILLS 

Submit your news at:
www.peelinc.com

SEND US YOUR 
Event 

Pictures!!
 Do you have a picture of an event that 
you would like to run in this newsletter?  
Send it to us and we will publish it in 
the next issue.  

Email the picture to briarhills@sbcglobal.
net. Be sure to include the text that you 
would like to have as the caption.  

Pictures will appear in color online at 
www.PEELinc.com.
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The Modern Game: The Top Spin Forehand

By USPTA/PTR Master Professional 
Fernando Velasco

TENNIS
TIPS

 Look in the next Newsletter for: “The Modern Game: The Backhand Top Spin”

In previous newsletters, I offered tips on how to execute the basic 
strokes for players who are starting to play tennis or who want to 
get back into the game.

From this newsletter on, I will be offering suggestions on how 
to play the “modern” game mostly geared towards players who are 
happy with hitting the ball over the net and controlling the point 
with consistency.  These players may be already playing for leagues 
or tournaments and are looking for more “weapons” on the court.

In this issue, I will offer instructions on how to execute the Top 
Spin Forehand.  This shot is used when a player is now hitting the 
ball long and out.  The ball will be aimed high over the net and hit 
with power.  The ball will have a “top spin” so that when the ball 
hits the court, it will take a big hop, forcing the opponent to fall 
back close to the fence, or to hit the ball on the rise. 

In the illustrations, Danny Rodriguez, Director of the Pre-
Advanced Tennis Program at the Grey Rock Tennis Club, shows 
the proper technique to execute this stroke.  This shot can also be 
executed from the service line as an “approach shot” to the net.

 Step 1:  The Ready Position: When Danny prepares to hit 

a forehand top spin, he will change his grip toward the “semi-
western” or “full western grip” (The palm of the hand is flat on the 
handle). His knees are slightly flexed and his eyes are focused on 
the oncoming ball.

Step 2: The Back Swing:   Danny is now ready to perform the 
shot.  The head of the racket is now above is head, his shoulders 
are turned, the left hand is in front to help him keep the center 
of gravity in front, and he has loaded his weight to the back foot.  
His grip is relaxed and his wrist is “laid back” to allow maximum 
point of contact.

Step 3:  The Point of Contact:  The success of a top spin shot is 
keeping the ball on the strings going from low to high in a 30 degree 
angle.  Danny started the swing high and “looped” it to allow the 
head of the racket ti drop down.  He will be brushing the ball as 
he makes contact with it. His left shoulder is almost opening and 
his weight has now been shifted toward the front. 

Step 4: The Follow Through: Notice Danny’s finish above his left 
ear and his elbow pointing toward his target.  He has now shifted his 
weight on his right foot and is ready to shuffle back to his home base. 
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MARKET FESTIVAL

BRIARHILLS PARK   

18TH OCTOBER 2014

10AM – 4PM

‘BE A PART OF THE 
COMMUNITY SPIRIT’

FOSSICK AT FLEA STALLS
GIFT SEARCH THE CRAFT STALLS

RELAX TO LIVE MUSIC 

 FOR THE KIDS: 
MOONWALK, FACE PAINTING, 

PLAYGROUND FUN

AND FOR EVERYONE:
food & drink vendors on-site

14300 Briarhills Parkway 77077
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Please remember to pick 
up after your pets and

“scoop the poop”

ADVERTISE

Y O U RHERE
BUSINESS 888-687-6444
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At no time will any source be allowed to use Briarhill's contents, or loan said 
contents, to others in anyway, shape or form, nor in any media, website, print, 
film, e-mail, electrostatic copy, fax, or etc. for the purpose of solicitation, 
commercial use, or any use for profit, political campaigns, or other self 
amplification, under penalty of law without written or expressed permission 
from Peel, Inc. The information in The Briar Beat is exclusively for the private 
use of the Briarhills POA and Peel, Inc.

DISCLAIMER: Articles and ads in this newsletter express the opinions 
of their authors and do not necessarily reflect the opinions of Peel, Inc. 
or its employees. Peel, Inc. is not responsible for the accuracy of any facts 
stated in articles submitted by others. The publisher also assumes no 
responsibility for the advertising content with this publication. All warranties 
and representations made in the advertising content are solely that of the 
advertiser and any such claims regarding its content should be taken up 
with the advertiser.
* The publisher assumes no liability with regard to its advertisers for misprints 
or failure to place advertising in this publication except for the actual cost 
of such advertising.
* Although every effort is taken to avoid mistakes and/or misprints, the 
publisher assumes no responsibility for any errors of information or 
typographical mistakes, except as limited to the cost of advertising as stated 
above or in the case of misinformation, a printed retraction/correction.
* Under no circumstances shall the publisher be held liable for incidental 
or consequential damages, inconvenience, loss of business or services, or 
any other liabilities from failure to publish, or from failure to publish in a 
timely manner, except as limited to liabilities stated above.

14340 Me M o r i a l Dr i v e  •  Ho u s to n, te x a s 77079

The Demand For Homes
in This Area Has

Never Been Better, Call Us!

Successfully assisting
sellers and buyers

in the Bush
attendance zone.

Wherever life takes you

c a l l  o n  u s

heritagetexas.com

&
Rebecque Demark

713.252.8899
demark@heritagetexas.com

Nancy Scott
713.865.0500

nscott@heritagetexas.com

Sudoku
The challenge is to fill every row across, every column down, and every
3x3 box with the digits 1 through 9. Each 1 through 9 digit must appear
only once in each row across, each column down, and each 3x3 box.

© 2006. Feature Exchange
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SUDOKU

Sudoku
The goal is to fill in the grid so that every row, every column, and

every 3x3 box contains the digits 1 through 9. Each digit may
appear only once in each row, each column, and each 3x3 box.

© 2006. Feature Exchange
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Your Energy Corridor Real Estate Specialists

281.220.1515  •  info@GGHomeTeam.com  •  www.GGHomeTeam.com

Thalia & Josh

©2014 Better Homes and Gardens Real Estate LLC. Better Homes and Gardens® is a registered trademark of Meredith Corporation licensed to Better Homes and Gardens Real Estate LLC.  Equal Opportunity Company. 
Equal Housing Opportunity. Each Franchise is Independently Owned and Operated. If your property is currently listed with a real estate broker, please disregard. It is not our intention to solicit the offerings of other real estate brokers.

over 17 Years of Experience Working for You

guderyon


