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The Long Canyon Gazette is
a monthly newsletter mailed
to all Long Canyon residents.
EFach newsletter is filled with
valuable information about the
community, local area activi-
ties, school information, and
more.

If you are involved with
a school group, play group,
scouts, sports team, social group,
etc., and would like to submit
an article for the newsletter,
you can do so online at
. Personal news
(announcements, accolades/
honors/ celebrations, etc.) are
also welcome as long as they are
from area residents.

GO GREEN! Subscribe via
Peelinc.com to have an email
sent to you with a link to a
PDF of the newsletter, or have
an email sent to you instead
of having a newsletter mailed
to you!

A NEWSLETTER FOR THE RESIDENTS OF THE LONG CANYON
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Hope4Minds’ Second “Battle of the Youth Bands” Lets Kids Sling
Their Six-Strings and Raise Money for Hope4Minds, Offering Hope
and Support to Kids with an Acquired Brain Injury

Rock on and play hard for a good cause this
fall at the second Battle of the Youth Bands and
Family Fun Fest on Sat., Oct. 17, 2015 from 10
am. — 6 p.m. at The Rusty Mule, 9201 Hwy
290 in Austin. Produced by Hope4Minds with
Strait Music and Austin School of Music, the
Battle of the Youth Bands and Family Fun
Fest is a high octane day of live music, a silent
auction and activities including gyroscope, rock
wall, food trucks, face painting, redneck games
knockdown, carnival games and much more.
Proceeds benefit Hope4Minds, a 501 3(c) public
charity that’s fostering hope and enriching the
lives of Texas children with an acquired brain
injury.

Bands are competing both on and off stage
by raising money for Hope4Minds, with two
winners earning a gig at Stubb’s Bar-B-Q on
Dec. 6, 2015. In addition to their Stubb’s show,
the first place winner will receive six hours of
recording time at Austin School of Music. As of
August 15, eight bands plan to take the stage for
this good cause including Beautiful Minds from
Curious Chords; Dillon Havins Band; Empire
from Don't Stop Rockin’; Hannah & Isabelle
from Musicians Woodshed; Issy & Ellie; Jordyn
& Zach from Musicians Woodshed; Pacific
Ninjas from Rock Lab School of Music; and The
Wayfarer’s Way. Author and singer/songwriter

Brooklyn James will emcee the event. All band
members must be younger than 21. View their
band videos and support your favorite at www.
hope4minds.org.

Brianna, the 8 year old singer in Beautiful
Minds, suffered a traumatic brain injury
when she was 12 months old and has physical
disabilities as a result of her injury. Brianna said,
“I want to help other kids get help like I did so
they can get better.”

Ronda Johnson, executive director for
Hope4Minds, is especially impressed by the
bands’ enthusiasm to support other kids. “These
young musicians from all over Austin are coming
together to support our kids and families, and
there’s something really special about that.”

Admission is $5 a person with free admission
for children under 3. Tickets are available online
at Hope4Minds.org and at the event. Guests
are encouraged to bring chairs due to limited
seating.

2015 Battle of the Youth Bands sponsors
represent community-minded businesses from
across Austin including On Call Emergency
Center; Premier Family Physicians; Community
Impact; Covert Buick; Peel Inc. ; Big Sky
Pediatric Therapy; AR Signs; Kim Burke of
Sotheby’s International Realty; Peter King

(Continued on Page 2)
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LONG CANYON

NEWSLETTER INFO

NEWSLETTER PUBLISHER

Peel, InC.vvvveeeeeeeaann www.PEELinc.com, 512-263-9181
Article Submissions.........c.eeuene. longcanyon@peelinc.com
Advertising........ advertising@PEELinc.com, 512-263-9181

ADVERTISING INFORMATION

Please support the businesses that advertise in the Long Canyon
Gazette. Their advertising dollars make it possible for all Long
Canyon residents to receive the monthly newsletter at no charge.
No homeowners association funds are used to produce or mail
the newsletters. If you would like to support the newsletter by
advertising, please contact our sales office at 512-263-9181 or
advertising@PEELinc.com. The advertising deadline is the 8th
of each month for the following month's newsletter.

CLASSIFIED ADS
Personal classifieds (one time sell items, such as a used
bike...) run at no charge to Long Canyon residents, limit 30
words, please e-mail longcanyon@peelinc.com

Business classifieds (offering a service or product line for
profit) are $50, limit 40 words, please contact Peel, Inc. Sales
Office @ 512-263-9181 or advertising@PEELinc.com.

(Continued from Cover)

Design; Massage Envy; European Wax Center; Moreland Properties;
Sonrisas Therapies; Christopher Commercial-Escarpment Village;
Stubbs Bar B QQ; Maggie Ruiz of Realty Austin; V & V Liquors;
Therapy Center of Buda; Neuro Performance Austin; Anytime
Fitness; Momentum Public Relations; and Texas Music Water.
Sponsorships are still available at www.hope4minds.org.
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LONG CANYON

TREATMENT

There are numerous

ways to manage fire ants,
but they are often broken
into two categories-
broadcast treatments
and individual mound
treatments. Individual
mound treatments are
used to treat one mound
ata time and can be labor
intensive and may result in more pesticide being spread into the
environment. Broadcast treatments will spread product (granular or
bait) over a large area.

Individual mound treatments include pouring boiling water onto
the mound, using insecticide mound drenches, spreading insecticide
granules onto the mound and watering them in, sprinkling insecticidal
dusts on top of the mound or using bait-formulated insecticides around
the perimeter of the mound. There are also many “home remedies”,
but be advised that many of these do not kill fire ants. Many home
remedies make the fire ants move to a new location (often 1-2 feet
away), but do not kill the ants.

Bait-formulated insecticides most often consist of a defatted corn
cob grit coated with soybean oil; the soybean oil is where the active
ingredient (what kills the pest) is dissolved. Worker ants collect bait
as a food source and take it back to the colony to share with other
ants, including the queen. Depending on the active ingredient, the
bait may cause the queen to die or be unable to produce viable eggs,
which gradually kills off the colony. When using baits, results are often
slower to observe when compared to individual mound treatments,
but can provide 80-90% suppression for 12-18 months. A bonus to
broadcasting baits is that the amount of active ingredient is generally
very small, which places less chemical into the environment.

With any pesticide treatment, read and follow all label instructions.

Girl Scout troops forming NOW! Visit Make sure to water in the pesticide if the label instructs to do so.
L ASUgirlscouts.o rg to find out about how Failure to water in chemicals when recommended by the label does
an inadequate job of killing the ants. Baits should not be watered in

_ or used before a rainfall event; baits will not be picked up by ants if
Girl Scouts. they get wet.

to become a girl scout and more about area

The information given herein is for educational purposes only. Reference
to commercial products or trade names is made with the understanding
that no discrimination is intended and no endorsement by Texas AM

AgriLife Extension Service or the Texas A&M AgriLife Research is implied.
Extension programs serve people of all ages regardless of race, color, religion,
sex, national origin, age, disability, genetic information or veteran status.
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LONG CANYON

HILL COUNTRY EDUCATION FOUNDATION

Mark your calendars for these Hill Country Education Foundation
events. Your Four Points Academic Booster Club supports the
Vandegrift High School feeder pattern, which includes Canyon
Ridge and Four Points Middle Schools, and Grandview Hills, Laura
Welch Bush, River Place, River Ridge and Steiner Ranch Elementary
Schools. The Four Points community has helped HCEF invest
more than $400,000 in these schools during the past six years. By
supporting HCEEF, you support our passionate educators who work
hard to inspire your students and provide the tools, technology and

programming to prepare them well for their education journey.
Week of September 21, 2015 — Launch of Fall Giving Campaign.

HCEF’s 3rd Annual Fall Giving Campaign gets underway. For quick

and easy giving, go to www.HillCountryEdFoundation.org.
Saturday, November 14, 2015 — 7th Annual FIRST® LEGO®

2015-16 EVENT CALENDAR

League Scrimmage. To learn more this HCEF event, email info@
HillCountryEdFoundation.org.

Saturday, February 27, 2016 — Annual Gala at The Westin Austin
at The Domain. Dinner, Silent and Live Auctions, Heads or Tails
Game, Live Band and more planned for HCEF’s largest fundraiser
of the year. To volunteer, donate or learn more, contact info@
HillCountryEdFoundation.org,.

May 2016 — 6th Annual Impact Grant Awards. HCEF Grant
Committee will surprise area teachers and administrators with
program funding during the annual grant patrol. To date, HCEF has
awarded more than $120,000. Want to be on the Grant Committee?
Email info@HillCountryEdFoundation.org.

Late May — 3rd Annual HCEF Educational Excellence Scholarships
announced at Senior Awards.

LOOP 360

= IMPROVEMENT STUDY —

recently launched a new study to identify short- and
long-term transportation improvements along Loop
360 from US 290/SH 71 to North MoPac.

TxDOT wants to know your thoughts, concerns, and ideas
for the future of Loop 360.

he Texas Department of Transportation (TxDOT)

Visit www.Loop360Study.com to:

= Take a survey on
problems, potential
solutions, and
considerations for future
planning on Loop 360.

Submit a comment.
Request a meeting

with the Loop 360 study
team.

Sign up for the mailing

=t
Texas
Department
‘of Transportation

I Loop 360 Study Area
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"NOW

HIRING

Advertising Sales
Representatlve

i.too,t;

iotoopto

Description: The position includes marketing our community
newsletters to local and area businesses. It is a flexible position
that allows you to work from home and set your own hours.

Roles: Stimulate new advertising accounts in our community
newsletters. Maintain current accounts assigned to you by
Sales Manager. Service your accounts by assisting them from
ad design to final proof approval.

Skills: Excellent communication through email and phone, with
high level presentation and relationship-building skills. Strong
prospecting and business development skills are a must. Previous
sales experience preferred but not required.

PEEL, INC.

Benefits: Commission Based
Apply by sending resume to jobs@peelinc.com
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NOBODY IS DROWNPROOF
WATCH & KEEP KIDS IN ARM’S REACH o

B

COLIN'S HOPE  www.colinshope.org

D E ESENTIRSICAINSS AV ENEINVES

CONSTANT VISUAL LEARN WEAR MULTIPLE BARRIERS KEEP YOUR
SUPERVISION TO SWIM LIFE JACKETS AROUND WATER HOME SAFER
CHECK WATER PRACTICE DRAIN BE SAFERIN LEARN
SOURCES FIRST SAFETY OPEN WATER CPR

LEARN IMORES WY COUINSNORE@MC /AR ESOUIREES

DROWNING IS THE NUMBER ONE CAUSE OF ACCIDENTAL DEATH FOR
CHILDREN UNDER FIVE, AND A LEADING CAUSE FOR CHILDREN AGES 1 - 14.

1aiipfARARAAMN

Children under the age of
five are often at highest risk)

5eaexasichildienihaveralieadyllostthelidlivesitordiovninghink20ils

D)ROWINIIINIEG IS TPIRIS\VISINZA R E =
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LONG CANYON

NOT AVAILABLE
ONLINE

At no time will any source be allowed to use the Long Canyon Gazette contents,
or loan said contents, to others in anyway, shape or form, nor in any media,
website, print, film, e-mail, electrostatic copy, fax, or etc. for the purpose of
solicitation, commercial use, or any use for profit, political campaigns, or other
self amplification, under penalty of law without written or expressed permission
from Peel, Inc. The information in the Long Canyon Gazette is exclusively for

the private use.

DISCLAIMER: Articles and ads in this newsletter express the opinions of their
authors and do not necessarily reflect the opinions of Peel, Inc. or its employees.
Peel, Inc. is not responsible for the accuracy of any facts stated in articles
submitted by others. The publisher also assumes no responsibility for the
advertising content with this publication. All warranties and representations
made in the advertising content are solely that of the advertiser and any such
claims regarding its content should be taken up with the advertiser.

*'The publisher assumes no liability with regard to its advertisers for misprints
or failure to place advertising in this publication except for the actual cost
of such advertising.

* Although every effort is taken to avoid mistakes and/or misprints, the
publisher assumes no responsibility for any errors of information or
typographical mistakes, except as limited to the cost of advertising as stated
above or in the case of misinformation, a printed retraction/correction.

* Under no circumstances shall the publisher be held liable for incidental or
consequential damages, inconvenience, loss of business or services, or any
other liabilities from failure to publish, or from failure to publish in a timely
manner, except as limited to liabilities stated above.
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DON’T GET STUCK WITH
A BAD AGENT

“I'am a full time professional,
fortunate enough to be
associated with one of the
mosl lechnologically advanced
real estate companies in the
U.S., but I am also a broker
who can adapt, make changes
and get the job done with the
flexibility of a small broker.
We do not sell more homes
than anyone in our market,
but you will not find anyone
who will workharder, or more
professionally to get you the

most money for your home.”

Better Home,
Better Garden,

Better Agent.
£

ez MARKET STRATEGIES

Recognized in the June 2014 Texas Monthly as

s \WITH PROVEN RESULTS

Direct: 512-698-3366
bfinnessey@gmail.com
RealEstateinSteinerRanch.com

et o CALL TODAY TO TALK TO
BRANDY FINNESSEY
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@ PEEL, INC.
308 Meadowlark St. South
Lakeway, TX 78734

PRSRT STD
U.S. POSTAGE
PAID
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From design to
orint to mail,
Quality Printing
can help you with
all of your
orinting needs!

Call today for more info

512.263.9181

Or visit our website at;

www.QualityPrintingofAustin.com
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