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A Newsletter for the Residents of Legend Oaks II

+

Editorial – November

Welcome New Neighbors!

Two new neighbors moved to our neighborhood.  Welcome!
Jim Turney has returned from Thailand.  He gives a brief 

history of the newsletter and Quarry Park, and talks about his 
future plans.

Suzanne Johnson describes plans for this year’s Holiday in 
the Park 2015.  It is in the planning stages and she is looking 
for volunteers to help. 

Jim Turney describes how Quarry Park is getting spruced up.
We all know the traditional story about the First Thanksgiving, 

but do you know how Thanksgiving became a national holiday? 
Check out the article on Thanksgiving History.

Are you plagued with mealybugs on your outside plants?  
Wizzie Brown with Texas AgriLife Extension Service tells you 
how to get rid of them.

According to the Legend Oaks 2 Homeowners Association, the 
following new neighbors moved into the neighborhood: 

Lynher Ramirez and Ryan Lance Burns	 6704 Telluride Trail
Please welcome these new neighbors to our neighborhood!
Everything you need to know about the Homeowners Association 

can be found at http://hoasites.goodwintx.com/loh/Home.
aspx - bylaws, how to get a pool pass, meeting minutes, payment 
instructions for HOA dues, architectural change forms, ...

Want to know what is going on right now in the neighborhood?  
Subscribe to:

Legend Oaks 2 Digest – Email legendoaksneighbors-subscribe@
yahoogroups.com. In order for your request to be approved, you 
need to include your street address. 

Nextdoor Legend Oaks 2 – Go to www.nextdoor.com and enter 
your address.  You will automatically be subscribed to Legend Oaks 2. 
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APD REPRESENTATIVES
OFFICER JEFFREY BINDER 

(covers north of Convict Hill toward William Cannon)
�Desk 512.974.4415 / email: Jeffrey.Binder@austintexas.gov

OFFICER JOSH VISI 
(covers south of Convict Hill toward Slaughter)
Desk 512.974.4260 / email: Joshua.visi@ci.austin.tx.us

NEWSLETTER INFO
NEWSLETTER 

Articles...........................................legendoaks@peelinc.com	
PUBLISHER

Peel, Inc..........................www.PEELinc.com, 512-263-9181
Advertising..........advertising@PEELinc.com, 512-263-9181

ADVERTISING INFORMATION 
	 Please support the businesses that advertise in the Legend 
Oaks newsletter. Their advertising dollars make it possible for all 
Legend Oaks II residents to receive the monthly newsletter at no 
charge. No homeowners association funds are used to produce or 
mail the newsletters. If you would like to support the newsletter 
by advertising, please contact our sales office at 512-263-9181 or 
advertising@PEELinc.com. The advertising deadline is the 8th of 
each month for the following month's newsletter.

ASSOCIATION CONTACTS
BOARD OF DIRECTORS:
Nikki Tate ........................................................512-799-1795
..........................................legendoaks2.nikkiatate@gmail.com
Duane Pietsch...................................................512-431-7467
..........................................legendoaks2hoa.duane@gmail.com
Abigail Norman.................................................404.403.0550
...........................................anorman.legendoaks2@gmail.com
POOL COMMITTEE:
Abigail Norman...................anorman.legendoaks2@gmail.com
RECREATION COMMITTEE:
Suzanne Johnson......................................stoprope@gmail.com
FINANCE COMMITTEE:
Jeffrey Stukuls
Cameron Von Noy
LANDSCAPING COMMITTEE:
Craig Powell........................craig@powelllandscapedesign.com
NEWSLETTER COMMITTEE:
Jim Turney.................................................drjet@austin.rr.com
Janet Rourke....................................janetrourke@sbcglobal.net
Anita Garner........................................agarner222@gmail.com

If anyone would like to join a committee, they can contact 
legendoaks2.nikkatate@gmail.com

NOT AVAILABLE
ONLINE

We built our house on Convict Hill Rd. in 1998, and just about 
ended the development of LOHA2. The house, and the area, and 
me, have aged since then.

We started editing the newsletter in 2003, taking over from founder 
James Hinshaw. Allison Finch did all copy, and I did most of the 
writing. We had the copy printed (some expense), then labeled and 
mailed (big expense). Then Peel offered free newsletters! All we had 
to do was provide copy. Allison was starting to have family, so she 
resigned, and I was ready to stop, so I resigned. We had a series of 
editors who produced copy for Peel to print and mail, along with 
their local advertising, which paid for the newsletter. I stepped back 
in when we ran out of editors, but stopped after my wife had her 
first stroke. She died, and I returned, until I left the US for a time. 
I am now about to relocate to an independent senior center in San 
Marcos, so this is good bye forever.

The best related feature of being editor then, I was also in the 
process of developing the land designated as Quarry Park, which 
started as completely undeveloped space, into a usable public 
neighborhood park. I was able to call for volunteer help for work days, 
and report on progress. This resulted in one of the final newsletters 
in that series, May 2007, reporting the dedication ceremony for the 
park, featuring Lloyd Doggett as speaker and Linda Bolton as MC, 
and including many officials from the city. Our publication of the 
newsletter stopped soon after.

We had a long time LOHA2 board president at that time, Mary 
Mendoza. Having a long time president, like Mary and now Nikki, 
is a great advantage, providing unique perspective and continuity to 
board decisions. I have enjoyed working with both!

I will still be watching. One daughter lives on Wagon Train Rd., 
so I will visit often. I will have the same email, drjet33@gmail.com 
if you care to contact.

Jim Turney

Editor 
Goodbye

mailto:Joshua.visi@ci.austin.tx.us
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SOLD!

MOre MOney in LeSS tiMe with the feweSt haSSLeS anD FLEXIBLE commIssIons – OnLy with aShLey!

Ashley Stucki has the systems and specialized support in place to ensure  
an efficient, successful, and stress-free transaction:
+ Constant communication directly with Ashley 
+ Complimentary home staging, HDR images and 360° virtual tour
+ Fifteen times more productive than the average agent
+ Extensive experience and record results
+ Cutting-edge marketing techniques and strategies
+ Honest, trustworthy, with a keen awareness of your needs and goals
+ A promise to always put your needs first

FREE

ful
ly a

ccessorized

exc lusive ly with ash
le

y

PICTURE PERFECT
PROFESSIONAL HOME STAGING

Average Days on Market

6
Days

45
Days

ashley austin average

aShLey’S hOMeS SeLL faSter
Ashley does more to get you top dollar for your house.  

Don’t settle for less.

aShLey StUCKi REALTOR©, CHLMS, CIPS, CRS
ashley@ashleystucki.com   www.ashleystucki.com 
C 512.217.6103   F 512.637.0996  
Austin Business Journal Top 3 Producing Agent 2014 – 2015
Texas Monthly Five Star Agent 2013 – 2015
Austin’s Platinum Top 50 Award Winner 2015  
AIOREP Top 10 Agent for Client Satisfaction in Texas 2015

**Based on 2011-2015 residential home sales through Austin Board of REALTORS.

LOOkIng FOR A STRATEgy TO SELL yOuR HOME AT TOP 
dOLLAR In RECORd TIME? 

Ashley Stucki is a proven LEGEND OAkS SPEcIALIST with a Powerful Strategy 

Over the past four years Ashley has helped more people buy and sell in Southwest Austin than any other agent** 

7009 wAndERIng OAk

ASR_PEEL_LegendOaks_FullPage_10082015_v4.indd   1 10/8/15   1:33 PM
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Mark your calendars! This year's Holiday in the 
Park party is set for Saturday, December 12 from 
4-6 pm at the park next to our pool.

This is always such a great time to hang out 
with our neighbors, visit with SANTA, and run 
around and play.

This year we will have face painting, the 
snowman "snow" machine (it was a pretty big hit 
last year), a giant inflatable slide, hot cocoa, treats, 
and more ...

If you would like to volunteer or add something 
to the event, just let Suzanne know. You can reach 
her at stoprope@gmail.com

Holiday in the 
Park 2015
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September 26th was National Public Lands Day, and we had a 
load of mulch provided and delivered to Quarry Park by the Parks 
Department. Our group of dedicated volunteers, many of them 
repeaters, spread and raked all the mulch in two hours! They also 
cut growth over the trails and removed weeds.

The park should have looked wonderful, but it did not! The mulch 
that was delivered was very bad. It was not from fresh wood, so it 
was not red, and it contained bits of plastic. Dark mulch made the 
trails look shabby. We pointed this out to the Parks Department, and 
they agreed to provide a new supply of double-grind fresh mulch.

So on October 24th, we had another work day. We spread the new 
mulch over the shabby mulch, and lined rocks around a new area 
near the center and added mulch. We will later install a bench. This 
will provide a new area for enjoyment and relaxation in the park. I 
invite you to enjoy the results.

Many people and dogs visit the park daily. I doubt if many 
appreciate how recently this park was created, and that all work and 
amenities have been provided by volunteers and donations. Be sure 
to respond when we call for volunteers in the future!
Jim Turney

by Janet Rourke
Although Thanksgiving is credited to pilgrims and Wampanoag 

Indians in 1621, giving thanks has been a tradition in Native 
Americans and European cultures since ancient times. 

The states of Florida, Texas, Maine, and Virginia each declared 
itself as the site of the First Thanksgiving, with historical documents 
to support their claims. Explorers and colonists had celebrations and 
ceremonies of thanksgiving before the Mayflower arrived. These 
were isolated celebrations – long before the establishment of the 
American holiday.

The pilgrims and Wampanoag became identified with the First 
Thanksgiving from a letter written by Edward Winslow to a friend 
in England. In the letter, he described a harvest celebration to give 
thanks. This letter was reprinted without permission in the pamphlet 
Mourt’s Relation. The pamphlet was lost during the Colonial period, 
but resurfaced in Philadelphia around 1820.

The American Thanksgiving also had roots in the faith practices of 
Puritan New England, where fasts and thanksgivings never fell on a 
Sunday. Thanksgiving became a regular event by the middle of the 
17th century in the New England colonies, declared each autumn 
by the individual colonies. By the 1700s, Thanksgiving was spread 
across the country by Yankee emigrants moving westward and by 
the popular press.

The Continental Congress proclaimed the first national 
Thanksgiving in 1777 during the Revolutionary War. Presidents 
Washington, Adams, and Monroe continued to proclaim national 
Thanksgivings. Thomas Jefferson abolished the official practice when 
he became president. The custom was limited to state observances. 
By 1850, almost every state and territory celebrated Thanksgiving.

Sarah Josepha Hale, editor of the popular women’s magazine 
Godey’s Lady’s Book, began a relentless campaign in 1827 to reinstate 
the holiday. She finally succeeded in convincing President Lincoln in 
1863 that a national Thanksgiving might unite a war-torn country. 
He declared two national Thanksgivings that year, one on August 6 
to celebrate the victory at Gettysburg and one on the last Thursday 
in November. He did not make the holiday a fixed annual event.

In 1939, Franklin Delano Roosevelt lengthened the Christmas 
shopping season by declaring Thanksgiving to be the next-to-last 
Thursday in November. In 1941, Congress permanently established 
the holiday as the fourth Thursday in November.

The classic Thanksgiving menu of turkey, cranberry, root vegetables, 
and pumpkin pie was based on the New England fall harvest. As the 
holiday spread across the country, local cooks modified the menu 
by what they liked to eat and by what was available to eat. Southern 
cooking had a tremendous impact on the current Thanksgiving menu, 
adding cornbread dressing, sweet potato casserole, ambrosia, pecan 
pie, and fruit cobblers.

Thanksgiving History

Convict Hill Quarry Park

As we gather for Thanksgiving this year, don’t forget to remember 
those early settlers and Native Americans who gave thanks for 
their bountiful fall harvest, Sarah Hale for campaigning for it to 
be a national holiday, and the many Presidents who carried on the 
tradition and declared it a holiday. We are so lucky to have this 
wonderful celebration in our American culture!
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M e a l y b u g s  a r e  p e s t s 
o f  l andscape  p lants  and 
houseplants. They are often 
active during times of warm, dry 
weather, but can also become a 

problem indoors at any time of year. Infestations usually start at the 
base of stems and then spread from there as populations increase.

Mealybugs are a type of unarmored scale insect. They are sexually 
dimorphic (males & females look different). Males have wings while 
females remain wingless and nymph-like throughout their life. 
Females are oval, soft-bodied and covered with a white waxy powder.

These insects have piercing-sucking mouthparts which they 
use to penetrate plant tissue and suck out juices. This can lead to 
chlorosis (yellowing of the plant), wilting and distortion. With larger 
infestations, the insects may cause stunted growth, premature leaf 
drop or death of the plant. Mealybugs are also known for secreting 
honeydew, a sweet, sticky substance on which a fungus called *sooty 
mold may grow.

*Sooty mold is a fungus that grows on honeydew excretions. Sooty 
mold can indirectly harm the plant by covering plant surfaces and 
reducing the amount of sunlight that reaches plant tissues, resulting 
in reduction of photosynthesis.

Since all but male mealybugs are wingless, adult females have to be 
placed near a host plant for them to infest it. They can crawl short 
distances to plants. Immatures can be blown to new locations by the 
wind, move by water or be transported by animals.

Tips for mealybug management:
•	 Conserve beneficial insects; there are many insects that will feed 

on mealybugs or parasitize them
•	 **Use high pressure water sprays to dislodge the insects from the 

plant
•	 **Insecticidal soap
•	 **Horticultural oils
•	 **Insecticides labeled for mealybug control
•	 For severely infested plants, it may be best to throw the plant away 

and buy a new one
**If treating houseplants, move plants outside during treatment 

then move back inside once treatment has dried.
For more information or help with identification, contact Wizzie 

Brown, Texas AgriLife Extension Service Program Specialist at 
512.854.9600. Check out my blog at www.urban-ipm.blogspot.com

The information given herein is for educational purposes only. 
Reference to commercial products or trade names is made with the 
understanding

that no discrimination is intended and no endorsement by Texas 
AgriLife Extension Service or the Texas AgriLife Research is implied.

Extension programs serve people of all ages regardless of 
socioeconomic level, race, color, sex, religion, disability, or national 
origin.

Mealybugs

_Of course I look familiar. I was just here last week cleaning your 
carpets, painting your shutters, or delivering your new refrigerator.

_Hey, thanks for letting me use the bathroom when I was working 
in your yard last week. While I was there, I unlatched the back 
window to make my return a little easier.

_Love those flowers. That tells me you have taste…and taste 
means there are nice things inside. Those yard toys your kids leave 
out always make me wonder what type of gaming system they have.

_Yes, I really do look for newspapers piled up on the driveway. 
And, I might leave a pizza flyer on your front door to see how long 
it takes you to remove it.

_If decorative glass if part of your front entrance, don’t let your 
alarm company install the control pad where I can see if it’s set. That 
makes it too easy.

_A good security company alarms the window over the sink. It 
also includes the windows on the second floor, which often access 
the master bedroom (and your jewelry). It’s not a bad idea to put 
motion detectors up there too.

_It’s raining, you’re fumbling with your umbrella and you forget 
to lock your door…. understandable. But, understand this: I don’t 
take a day off because of bad weather.

_I always knock first. If you answer, I’ll ask for directions 
somewhere or offer to clean your gutters. Don’t take me up on it!

_Do you really think I won’t look in your sock drawer? I always 
check dresser drawers, the bedside table and the medicine cabinet.

_You’re right – I may not have enough time to break into that 
safe where you keep your valuables. But if it’s not bolted down, I’ll 
take it with me!

_A loud TV or radio can be a better deterrent than the best alarm 
system. If you’re reluctant to leave your TV on while out of town, 
search the internet for a device that works on a timer and simulates 
the flickering glow of a real television.

THINGS YOUR BURGLAR 
WON’T TELL YOU:
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SOUTHWEST FAMILY YMCA
6219 Oakclaire Dr & Hwy 290

512.891.9622 • AustinYMCA.org 

YOUTH Basketball and Volleyball

At the Y, we help your kids grow 
by developing their physical, 

teamwork & sportsmanship skills. 
Join us so we can GAME ON! 

WINTER YOUTH SPORTS
REGISTRATION OPENS 

NOVEMBER 10TH

SIGN UP TODAY!

GAME 
ON!

Description: The position includes marketing our community 
newsletters to local and area businesses. It is a flexible position 
that allows you to work from home and set your own hours.

Roles: Stimulate new advertising accounts in our community 
newsletters. Maintain current accounts assigned to you by 
Sales Manager. Service your accounts by assisting them from 
ad design to final proof approval.

Skills: Excellent communication through email and phone, with 
high level presentation and relationship-building skills. Strong 
prospecting and business development skills are a must. Previous 
sales experience preferred but not required.

Benefits: Commission Based 
Apply by sending resume to jobs@peelinc.com

NOW 
HIRING

Advertising Sales 
Representative

_Sometimes I carry a clipboard. Sometimes I dress like a lawn 
guy and carry a rake. I do my best to never, ever look like a crook.

_The two things I hate most: loud dogs and noisy neighbors.
_I’ll break a window to get in, even if it makes a little noise. If 

your neighbor hears one loud sound, he’ll stop what he’s doing 
and wait to hear it again. If he doesn’t hear it again, he’ll just go 
back to what he was doing. It’s human nature.

_I’m not complaining, but why would you pay all that money 
for a fancy alarm system and leave your house without setting it?

_I love looking in your windows. I’m looking for signs that 
you’re not home and for the flat screen TVs and gaming systems 
I’d like. I’ll drive or walk through your neighborhood at night, 
before you close the blinds, just to pick my targets.

_Avoid announcing your vacation on your Facebook page or 
other social media. It’s easier than you think to look up your 
address.

_To you, leaving the window open just a crack during the day 
is a way to let in a little fresh air. To me, it’s an invitation.

_If you don’t answer when I knock, I try the door. Occasionally 
I hit the jackpot and walk right in!

Please remember to report all suspicious people or vehicles by 
calling your local police department or 9-1-1!

MORE THINGS A BURGLAR WON’T TELL YOU:
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www.ClimateMechanical.com

8312 S. Congress Ave., Austin, Tx 78745

512-440-0123
Contact us Today!

TACLA28642E

This fall, prepare for winter 
with a furnace tune-up.
Fall Tune-Up and Inspection $89.00,
each additional system $30.00

$20 OFF 
next visit

Breast cancer is the most common cancer among women in the 
United States, and is the second leading cause of cancer deaths. 
Screening is vital because early stages of the disease are easier to 
treat. The American Cancer Society recommends women:
•  Obtain yearly mammography screenings, beginning at age 40
•  Obtain yearly clinical breast exams
•  Check your breasts regularly for lumps
•  Discuss their breast cancer risk with their physician
Breast cancer risk increases as we age. Other factors that increase 

a woman’s risk for breast cancer include:
•  Having started menstrual periods at a young age
•  Having a first child after age 30
•  Use of hormone replacement therapy
•  Having a family history of breast cancer

Men are also at risk for rare cases of breast cancer. All persons 
familiar with the normal look and feel of their breasts should 
promptly report any unexpected changes to their physicians. The 
American Cancer Society recommends both women and men 
consult their doctor if they notice any of the following:
• A new, hard lump or thickening in any part of the breast
•  Change in breast size or shape
•  Dimpling or puckering of the skin
•  Swelling, redness, or warmth that does not go away
•  Recurrent pain in a particular part of the breast
•  Pulling in of the nipple
•  Nipple discharge that starts suddenly in only one breast
• An itchy, sore, or scaly area on one nipple

For more information about breast cancer and early detection, contact your health care provider, your 
Concentra health specialist, visit the American Cancer Society Web Site at: www.cancer.org, or visit the 

National Breast Cancer Awareness Month Web site at: http://nbcam.org/
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DISCLAIMER: Articles and ads in this newsletter express the opinions of their 
authors and do not necessarily reflect the opinions of Peel, Inc. or its employees. 
Peel, Inc. is not responsible for the accuracy of any facts stated in articles submitted 
by others. The publisher also assumes no responsibility for the advertising content 
with this publication. All warranties and representations made in the advertising 
content are solely that of the advertiser and any such claims regarding its content 
should be taken up with the advertiser.
* The publisher assumes no liability with regard to its advertisers for misprints or 
failure to place advertising in this publication except for the actual cost of such 
advertising.
* Although every effort is taken to avoid mistakes and/or misprints, the publisher 
assumes no responsibility for any errors of information or typographical mistakes, 
except as limited to the cost of advertising as stated above or in the case of 
misinformation, a printed retraction/correction.
* Under no circumstances shall the publisher be held liable for incidental or 
consequential damages, inconvenience, loss of business or services, or any other 
liabilities from failure to publish, or from failure to publish in a timely manner, 
except as limited to liabilities stated above.

The Legend Oaks newlsetter is a private publication published by Peel, Inc. It is 
not sanctioned by any homeowners association or organization, nor is it subject 
to the approval of any homeowners association or organization, nor is it intended, 
nor implied to replace any publication that may be published by or on behalf 
of any homeowners association or organization. At no time will any source be 
allowed to use The Legend Oaks newlsetter contents, or loan said contents, to 
others in anyway, shape or form, nor in any media, website, print, film, e-mail, 
electrostatic copy, fax, or etc. for the purpose of solicitation, commercial use, or 
any use for profit, political campaigns, or other self amplification, under penalty 
of law without written or expressed permission from Peel, Inc. The information 
in the newsletter is exclusively for the private use of Peel, Inc. 

Sudoku
The challenge is to fill every row across, every column down, and every
3x3 box with the digits 1 through 9. Each 1 through 9 digit must appear
only once in each row across, each column down, and each 3x3 box.
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SUDOKU

Sudoku
The goal is to fill in the grid so that every row, every column, and

every 3x3 box contains the digits 1 through 9. Each digit may
appear only once in each row, each column, and each 3x3 box.

© 2006. Feature Exchange
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1Annual Percentage Rate. Actual rate may vary depending on credit qualifications. Rates 
and terms are subject to change without notice. Auto loan rate advertised is our lowest 
rate for the purchase of a new or used vehicle, or the refinance of an existing loan from 
another lender. Federally Insured by NCUA

Auto Loans

1.45%
New, Used, and Refinance

Up to 60 Monthsas
 lo

w
 a

s

APR1

Visit our Oak Hill Location:
6233 W. William Cannon Drive

Join Online Today!

512-302-5555  
800-252-1310  
www.atfcu.org

Implementing yoga into a workout routine can 
provide unique health benefits, said a Baylor College 
of Medicine physician and yoga enthusiast.

Yoga is a broad philosophy containing many 
different paths to achieve the goal of physical, mental 
and spiritual well-being,said Dr. Bobby Kapur, 
assistant professor of medicine at BCM and associate 
chief for emergency medicine at the Harris County 
Hospital District's Ben Taub General Hospital. 
In physical fitness, yoga is the practice of physical 
postures and breathing exercises that allow a person 
to strengthen the body and at the same time enter a 
meditative and relaxed state of awareness.

Yoga entails various positions, stretching and deep 
breathing. Practicing yoga can help a person improve 
flexibility, balance, limberness, blood circulation, and 
it can also relax muscle tension and fight infection, 
Kapur said.

Adding Yoga to Workout 
Regime Can Improve Health
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Webb Real Estate

Bryan Webb
Broker, Owner
Certified Negotiations Expert
Cell: (512) 415-7379
bryan@bryanwebbtx.com

“Your home sold in 39 days, or we’ll sell it for FREE”

Patty Webb
Realtor
Cell: (512) 415-6321
patty@webbcirclec.com

“Your home sold in 39 days, or we’ll sell it for FREE”
Did you know – many Realtors make careless 
mistakes that cost the SELLER, thousands of 

dollars and add additional stress?
Real Recent Examples Cost to Seller
Realtor listed incorrect number of rooms                                       $22,000
Realtor listed incorrect schools feeding home                               $15,000
Realtor selected the wrong buyer(multiple offers)                        $20,000

Webb Real Estate All Other SW Austin

Sale Price
Number of Days on Market

101% of List Price
9 Days

98.5%
44 Days

Not only do mistakes cost the SELLER $$$, they also add additional stress…the homes 
above stayed on the market, on average, an additional 34 days. Let the numbers do 
the talking…compare Webb Real Estate with all other Realtors just in SW Austin.

• Don’t sign with another Realtor until you meet the Webb team  
• Don’t choose the wrong Realtor
• And Don’t sign with another Realtor until you meet the Webb team

Most of us know someone who is a Realtor. Maybe your co-worker’s 
cousin is not the best person to trust the sale of your greatest ASSET


