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by Jim and Lynne Weber
Little Armored One

Spani sh  fo r  ‘ l i t t l e 
a r m o r e d  o n e ’ ,  t h e 
armadillo is one of the 
most interesting mammals 
in North America. All but 
one of the 20 different 
species of armadillo live 
in Latin America, but the 
Nine-banded Armadillo 
(Dasypus novemcinctus) 
makes its home as far north as 
Texas (except for the western Trans-Pecos), Oklahoma, and Louisiana. 
In fact, this armadillo is the official state small mammal of Texas!

A cat-sized, insect–eating mammal, armadillos have bony plates that 
cover their back, head, legs, and tail, protecting them from predators. No 
other living mammal wears such a shell, but contrary to popular belief, the 
Nine-banded Armadillo cannot roll into a ball and encase itself with its 
shell. Only the Three-banded Armadillo can accomplish this, by curling 
its head and back feet inward and contorting its shell as protection. No 
amount of armor can protect them from the cold, however, and because of 
their low metabolic rate and lack of fur and body fat stores, cold weather 
can wipe out whole populations of these little creatures.

Armadillos have a pointy snout and small eyes, and are prolific diggers. 
They dig for food and dig many burrows, mostly along creekbeds in 
Central Texas, and they do not survive in areas where the soil is too hard 
to dig. Armadillos spend up to 16 hours a day digging, mainly active in 
the dawn and dusk hours, looking for beetles, ants, termites, and other 
insects. Their eyesight is quite poor, but they use their keen sense of smell 
to locate food, and utilize their long, sticky tongues to grasp berries, 
caterpillars, grubs, fungi, and sometimes even carrion.

Armadillos are quite fond of water, visiting water holes and 
streams to drink, feed, and even take mud baths. Their specific 
gravity is high, which means they normally ride low in the water 
when swimming. For short water crossings, they often just walk 
underwater across the bottom, but for deeper and longer crossings 
they voluntarily ingest air to inflate themselves and increase their 
buoyancy by retaining the air in their digestive tract!

Armadillos are thought to be a pair during the breeding season, 
sharing the same burrow. Due to their bony shells and the underside 
location of their genitalia, copulation occurs with the female lying 
on her back. While breeding occurs in July, the embryo remains in 
a dormant state until November. Always of the same sex, identical 
quadruplets develop from the single egg, and four young are born 
in a grass-lined burrow in March.

While the Nine-banded Armadillo is a unique mammal whose 
range is expanding northward, there is reason to be concerned about 
their conservation status in Texas. Encroaching human civilization, 
overgrazing, and progressive climatic change may be keeping them on 
the move, and many mammalogists agree that armadillos are rare at 
best when compared to populations of a few years ago. This decline also 
appears to be correlated with increasing populations of feral hogs, as 
well as the propensity for people to make trinkets from armadillo shells. 
Perhaps our state motto should read ‘Don’t Mess with Texas Armadillos!’

Send your nature-related questions to naturewatch@austin.
rr.com and we’ll do our best to answer them. If you enjoy reading 
these articles, check out our books, Nature Watch Austin and 
Nature Watch Big Bend (published by Texas A&M University 
Press), and our blog at naturewatchaustin.blogspot.com.
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OFFICER JEFFREY BINDER
(covers north of Convict Hill toward William Cannon)
 Desk 512.974.4415 / email: Jeffrey.Binder@austintexas.gov

OFFICER JOSH VISI
(covers south of Convict Hill toward Slaughter)
Desk 512.974.4260 / email: Joshua.visi@ci.austin.tx.us

NEWSLETTER INFO
NEWSLETTER

Articles ..........................................legendoaks@peelinc.com

PUBLISHER
Peel, Inc. ........................www.PEELinc.com, 512-263-9181
Advertising .........advertising@PEELinc.com, 512-263-9181

ADVERTISING INFORMATION
 Please support the businesses that advertise in the Legend 
Oaks newsletter. Their advertising dollars make it possible for all 
Legend Oaks II residents to receive the monthly newsletter at no 
charge. No homeowners association funds are used to produce or 
mail the newsletters. If you would like to support the newsletter 
by advertising, please contact our sales office at 512-263-9181 or 
advertising@PEELinc.com. The advertising deadline is the 8th of 
each month for the following month's newsletter.

ASSOCIATION CONTACTS

BOARD OF DIRECTORS:
President - Duane Pietsch ...............................512-431-7467
..........................................legendoaks2hoa.duane@gmail.com
Secretary - Maria Bergen.......................................919-230-3248
..........................................mariablegendoakshoa2@gmail.com
Director -Nikki Tate....................................512-700-1795
.........................................Legendoaks2.nikkiatate@gmail.com
POOL COMMITTEE:
..................................poolcommittee.legendoaks2@gmail.com
RECREATION COMMITTEE:
Suzanne Johnson......................................stoprope@gmail.com
FINANCE COMMITTEE:
Jeffrey Stukuls
Cameron Von Noy
LANDSCAPING COMMITTEE:
Craig Powell........................craig@powelllandscapedesign.com

If anyone would like to join a committee, they can contact 
Legendoaks2.nikkiatate@gmail.com

TIPS FOR A KILLER 
GARAGE SALE

DRAW CUSTOMERS IN with effective product placement and 
display. Put the best, most visible items like furniture out front and 
center.

MAKE IT EASY FOR CUSTOMERS TO BROWSE AND BUY

•	 Display like items together

•	 Use easy-to-read price tags

•	 Provide written descriptions for unique items or even a story 
about where it came from

•	 Create room displays with furniture and décor

•	 Have a designated, easy to find cashier table

•	 Use larger signs to help customers navigate through your 
“shop.”

PRICE TO SELL

Don’t base it on how much you paid for a thing 20 years ago, or 
how much it means to you. If you can’t let it go for cheap, then you 
shouldn’t be selling it at all. 

OFFER FREE STUFF

 If your primary goal is to rid your home of clutter, why not have 
a designated free pile of those items you really want to purge from 
your life. 

CONSOLIDATE PRICING 

Bag up those random craft supplies, hardware, holiday decorations 
or what have you and sell the whole lot for one low price. 

KNOW WHAT CUSTOMERS WANT

Garage sale shoppers are different than retail shoppers. The majority 
are looking for daily-use items at a low cost. And some shoppers 
are looking for bargain supplies for their hobby or collection. The 
best-selling items are: Clothing in good condition, tools, furniture, 
games/toys/bicycles, books, small appliances, camping/fishing gear 
and sports equipment. Still, there are a few outliers who stop by 
because something unique caught their eye or they are looking for 
something that speaks to them aesthetically. 

mailto:Joshua.visi@ci.austin.tx.us
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KIDS COLORING CONTEST, WIN A $50 GIFT CARD TO TARGET!

WWW.ASHLEYHOMEVALUATION.COM

CHILDS NAME

STATE & ZIP CODE

PARENTS EMAIL

ADDRESS

CHILDS AGE

PARENTS NAME

1. Have your child 
submit their best artwork 
by 5/1/18!

2. Fill out the information to 
the right. 

3. Mail your artwork to: 
Ashley Austin Homes
9600 Escarpment Blvd 
Ste 745 #235
Austin, TX 78749

4. Winner will be anounced 
on our Facebook page on 
5/9/18!
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512-302-5555 
www.atfcu.org

Free Checking

Join Online Today

• No Minimum Balance

• No Monthly Service Charge

• No Per Check Charge

• 300+ Free ATMs

• Great Loan Rates

• Mobile App

• Mobile Deposit

• Digital Wallet

Federally Insured by NCUA

 As with almost all “Christian” holidays, Easter has been secularized 
and commercialized. The dichotomous nature of Easter and its 
symbols, however, is not necessarily a modern fabrication. Since its 
conception as a holy celebration in the second century, Easter has had 
its non-religious side. In fact, Easter was originally a pagan festival.

The ancient Saxons celebrated the return of spring with an 
uproarious festival commemorating their goddess of offspring 
and of springtime, Eastre. When the second century Christian 
missionaries encountered the tribes of the north with their pagan 
celebrations, they attempted to convert them to Christianity. They 
did so, however, in a clandestine manner. It would have been 
suicide for the very early Christian converts to celebrate their holy 
days with observances that did not coincide with celebrations that 
already existed. To save lives, the missionaries cleverly decided to 
spread their religious message slowly throughout the populations 
by allowing them to continue to celebrate pagan feasts, but to do so 
in a Christian manner. As it happened, the pagan festival of Eastre 
occurred at the same time of year as the Christian observance of 
the Resurrection of Christ. It made sense, therefore, to alter the 
festival itself, to make it a Christian celebration as converts were 
slowly won over. The early name, Eastre, was eventually changed 

to its modern spelling, Easter.
The Date of Easter, Prior to A.D. 325: Easter was variously 

celebrated on different days of the week, including Friday, Saturday, 
and Sunday. In that year, the Council of Nicaea was convened by 
emperor Constantine. It issued the Easter Rule which states that 
Easter shall be celebrated on the first Sunday that occurs after the 
first full moon on or after the vernal equinox. However, a caveat must 
be introduced here. The “full moon” in the rule is the ecclesiastical 
full moon, which is defined as the fourteenth day of a tabular 
lunation, where day 1 corresponds to 
the ecclesiastical New Moon. It does 
not always occur on the same 
date as the astronomical 
full moon. The ecclesiastical 
“v e r n a l  e q u i n o x”  i s 
always on March 21. 
Therefore,  Easter 
must be celebrated 
on a Sunday between 
the dates of March 22  
and April 25. 

THE TRADITIONS OF EASTER
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READY. SET.
SUMMER!
YMCA of Austin Camps offer 
children & teens safe, exciting, 
and memory-making experiences. 
At the Y, campers gain a sense of 
accomplishment, build relationships, 
and find their sense of belonging.

 
Summer Camp Registration Now Open
- For ages 4-14

- 5 days a week

- Sites in Travis, Hays and Bastrop Counties

- Financial assistance is available

SPACES ARE LIMITED!

Learn more and register at AustinYMCA.org/camp
or call Program Services at 512.236.9622

FREE?
DID YOU SAY

www.PEELinc.com

YES! YOUR NEWSLETTER IS
PROVIDED 100% FREE OF CHARGE 
and is made possible by the  
advertisers within. Please frequent
their businesses and let them
know where you saw their 
advertisement.  While there, 
be sure to say “Thanks!”

PEEL, INC.
community newsletters

CROSSWORD PUZZLE

View answers online at www.peelinc.com

ACROSS
1. Charge 
5. Syrian bishop 
9. Against 
10. Landing 
11. Leaves 
12. Boom box 
13. Allure 
15. African antelope 
16. Polite 
18. Leafy green 
21. Marry 
22. Esophagus 
26. Woken 
28. Goad 
29. Type of tooth 
30. Refer 
31. Posttraumatic stress     

disorder 
32. Sieve

DOWN
1. Nativity scene piece 
2. Competition at the Greek  

games 
3. Capital of the Ukraine 
4. Symbol 
5. Expression of surprise 
6. Emblem 
7. Pickle juice 
8. A ball out of bounds (2 wds.) 
10. Twist violently 
14. Ripper 
17. Strums 
18. Slough 
19. Ross ___, philanthropist 
20. Gods 
23. Brand of sandwich cookie 
24. Seaweed substance 
25. Cabana 
27. Blue

Crossword Puzzle

© 2006. Feature Exchange

ACROSS
1. Owns 
4. Short people 
10. Grain 
11. In the air 
12. Single 
13. Nun's headwear 
14. Musician (3 wds.) 
16. Homesick 
17. Booty 
18. Horsepower (abbr.) 
20. Cincinnati locale 
22. Hasten 
26. Mountain Standard Time 
29. Eras 
31. Cover 
33. Eccentric 
34. Beaches 
35. Vane direction 
36. Hug upon greeting 
37. Danish krone (abbr.) 

DOWN
1. Coat hangers 
2. Root beer brand (3 wds.) 
3. Stone 
4. Aurora 
5. Ponder 
6. Build up 
7. Holes 
8. Syllables used in songs (2 wds.) 
9. Sledge 
15. Gone by 
19. Not against 
21. Cycles per second 
23. Pimpled 
24. Glob 
25. Organic compound 
26. Soft mineral 
27. Prig 
28. Tyrant 
30. Mexican money 
32. North American country 

Crossword Puzzle

© 2007. Feature Exchange

ACROSS
1. Owns 
4. Short people 
10. Grain 
11. In the air 
12. Single 
13. Nun's headwear 
14. Musician (3 wds.) 
16. Homesick 
17. Booty 
18. Horsepower (abbr.) 
20. Cincinnati locale 
22. Hasten 
26. Mountain Standard Time 
29. Eras 
31. Cover 
33. Eccentric 
34. Beaches 
35. Vane direction 
36. Hug upon greeting 
37. Danish krone (abbr.) 

DOWN
1. Coat hangers 
2. Root beer brand (3 wds.) 
3. Stone 
4. Aurora 
5. Ponder 
6. Build up 
7. Holes 
8. Syllables used in songs (2 wds.) 
9. Sledge 
15. Gone by 
19. Not against 
21. Cycles per second 
23. Pimpled 
24. Glob 
25. Organic compound 
26. Soft mineral 
27. Prig 
28. Tyrant 
30. Mexican money 
32. North American country 

Crossword Puzzle

© 2007. Feature Exchange
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DISCLAIMER: Articles and ads in this newsletter express the opinions of their 
authors and do not necessarily reflect the opinions of Peel, Inc. or its employees. 
Peel, Inc. is not responsible for the accuracy of any facts stated in articles submitted 
by others. The publisher also assumes no responsibility for the advertising content 
with this publication. All warranties and representations made in the advertising 
content are solely that of the advertiser and any such claims regarding its content 
should be taken up with the advertiser.
* The publisher assumes no liability with regard to its advertisers for misprints or 
failure to place advertising in this publication except for the actual cost of such 
advertising.
* Although every effort is taken to avoid mistakes and/or misprints, the publisher 
assumes no responsibility for any errors of information or typographical mistakes, 
except as limited to the cost of advertising as stated above or in the case of 
misinformation, a printed retraction/correction.
* Under no circumstances shall the publisher be held liable for incidental or 
consequential damages, inconvenience, loss of business or services, or any other 
liabilities from failure to publish, or from failure to publish in a timely manner, 
except as limited to liabilities stated above.

The Legend Oaks newlsetter is a private publication published by Peel, Inc. It is 
not sanctioned by any homeowners association or organization, nor is it subject 
to the approval of any homeowners association or organization, nor is it intended, 
nor implied to replace any publication that may be published by or on behalf 
of any homeowners association or organization. At no time will any source be 
allowed to use The Legend Oaks newlsetter contents, or loan said contents, to 
others in anyway, shape or form, nor in any media, website, print, film, e-mail, 
electrostatic copy, fax, or etc. for the purpose of solicitation, commercial use, or 
any use for profit, political campaigns, or other self amplification, under penalty 
of law without written or expressed permission from Peel, Inc. The information 
in the newsletter is exclusively for the private use of Peel, Inc.

NOT AVAILABLE
ONLINE
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Make Your Patio 
More Relaxing!

www.UrbaneConcreteCoatings.com  512.791.7453
 

concrete@UrbaneConcreteCoatings.com
F A M I L Y  O W N E D  &  O P E R A T E D

We are your concrete 
coating experts! 

OUR COMPANY: Urbane coatings floor treatments turn blah into beautiful! We use the highest quality 
resin, stain or custom finish to create new floors for our clientele.

OUR EXPERIENCE: Whether the treatment is indoor, outdoor, new or refinished, residential or commercial, 
we’ve been there and done that over the last 15 years!  We’re the epoxy and cement floor coatings experts.

OUR MISSION: We provide the best value, service, consultation and quality solutions.  We have been tried 
and tested and always outperform our competition.  Our work is guaranteed and our quality can’t be beat!

Turn your garage 
into a showroom!
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